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Objective: Info LTC is a current awareness service for geriatric health professionals. It includes a blog (http://infoltc.blogspot.ca), email listserv (Web Pick of the Week email) and a Twitter account (@Info_LTC). The purpose of the study is to evaluate the service and to examine how evaluation methods such as focus groups, surveys, and online metric tools can be implemented to evaluate social media in a library setting.
Methods: Focus group (used to develop survey questions); Online Survey; and Metrics (Bitly, Google Analytics, In-house statistics)
Results: Survey results available at http://bit.ly/1FFWuiH
	Info LTC Current Awareness Service

	Users
	
	
	

	
	Bitly
	Google Analytics
	Survey

	Nationality
	97% Canadian
	66.96% Canadian
	

	Profession
	
	
	36.9%        Nurses
21.62%      Nurse Educator
28.83%      Allied Health
3.60%        Librarian 

	Info LTC Blog

	Average time on page
	
	2.57 min.
	

	New or returning users
	
	38.6%
	

	2014 visits
	
	2869
	

	2014 page views
	
	4689
	

	Operating system
	
	88.32% Windows
	

	Mobile operating system
	
	82.61 (IOS)
	

	Top resources by keyword
	•	Communication
•	Dementia
•	Sexuality
•	Infection prevention/control
•	Design
•	Caregivers
	•	Nursing homes
•	Mental health
•	Stroke
•	Falls
•	Elder abuse
•	Person centered care

	




	Info LTC Survey: Summary
•	127 responses (10.7% response rate; 9% margin of error; 95% confidence interval)
•	Web Pick of the Week email subscribers: 90%; Info LTC Blog visitors: 20%; Twitter: 4.72%

	
	Web Pick of the Week
	Info LTC Blog
	Twitter

	Design and frequency
	Majority satisfied
	Majority satisfied
	Majority satisfied

	Relevancy to practice
	· Majority of readers strongly agree that the Web Pick of the Week email helps them:
· provide better resident care
· keeps them up to date with the geriatric literature
· provides access to authoritative resources
· provides access to the most current resources
· relevant to clinical practice or research
	· Majority of readers agree that the Info LTC Blog helps them:
· provide better resident care
· keeps them up to date with the geriatric literature
· provides access to authoritative resources
· provides access to the most current resources
· relevant to clinical practice or research
	· Majority of readers agree that the Twitter feed helps them:
· provide better resident care
· keeps them up to date with the geriatric literature
· provides access to authoritative resources
· provides access to the most current resources
· relevant to clinical practice or research

	Usefulness of resources
from most to least useful
	· Freely available journal articles
· Practice guidelines
· Patient resources
· Factsheets, pamphlets
· Online videos
· E-learning resources
· Government reports/policy documents
· Info on mobile apps
	· Freely available journal articles
· Factsheets/pamphlets
· Patient resources
· E-learning resources
· Practice guidelines
· Online videos
· Government reports/policy documents
· Info on mobile apps
	n/a


Discussion:
· Survey results indicate that Info LTC users are satisfied with the service. Web Pick of the Week, Info LTC Blog and Twitter users agree that the service keeps them current, helps them provides better patient care and is relevant to their practice.
· According to the survey there is some overlap between Web Pick of the Week and Info LTC Blog readers.  Twitter audience is different from Web Pick of the Week and Info LTC blog readers.
· Nurses are the primary users of Web Pick of the Week and Info LTC Blog service. Allied health professionals are also heavy users, and there should be more content focused on their needs.
· Info LTC users want more content for families and consumers.
· Although Info LTC users want to be alerted to freely available journal articles, they do not want to use Twitter to do so.
· Bitly clicks indicate that Web Pick of the Week subscribers are forwarding resources to colleagues.
· Google Analytics is a rich source of data for demographics and user behavior.
· Qualitative data from focus groups and additional comments on surveys provide useful evaluative data.
· No one method can provide a comprehensive evaluation.  Therefore a variety of qualitative and quantitative methods should be used when evaluating library services.  
· Further research could explore benchmarking social media stats with other health libraries
