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Abstract 

Across two studies I examined how making an intergroup ideology salient affected White 

Canadians’ openness to persuasive appeals and their support for increased government funding 

to provide clean running water to First Nations communities. In Study 1, 247 White Canadian 

participants were exposed to either multicultural or colour-blind ideology or no ideology and 

read six strong arguments in favor of increased government funding. Participants then rated their 

support for increased funding. Results revealed that White Canadians exposed to 

multiculturalism allocated less government funding to the issue than did those in the no-ideology 

condition. In Study 2, 74 White Canadian participants completed all the same measures except 

they did not read the strong arguments prior to rating their support. Results revealed that White 

Canadians exposed to multicultural or colour-blind ideology showed greater support for 

government funding than did those in the no-ideology condition. Implications are discussed.  
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Increasing Openness to Outgroup Members’ Persuasive Appeals 

Members of ethnic minority groups face unique challenges when trying to effect social 

change in a democratic society because the interests of the majority generally dictate the 

direction of policy and reform. In order for members of ethnic minority groups to successfully 

instigate social change in areas of unique relevance and importance to them, they typically need 

to gain the support of a majority of citizens. In Canada this generally means gaining the support 

of Canadians with a White or European ethnic background (henceforth referred to as White 

Canadians), who currently hold a numerical majority and also control resources. For this reason 

it is important to investigate factors that may affect the persuasiveness of appeals made by 

members of ethnic minority groups trying to raise awareness and support on issues of importance 

to them.  

Gaining such support can prove difficult because individuals tend to be less easily 

persuaded by appeals made by members of groups to which they do not belong (“outgroups”) 

than by appeals made by members of groups to which they do belong (“ingroups”; Livingston & 

Sinclair, 2008; Mackie, Gastardo-Conaco, & Skelly, 1992; Mackie, Worth, & Asuncion, 1990; 

Mcgarty, Haslam, Hutchinson, & Turner, 1994; Wyer, 2010). Therefore, when members of 

minority groups try to raise awareness and support on issues of unique importance to them, they 

are often faced with challenges in gaining the support they need to effect change. The present 

study will investigate a potential strategy for improving majority group members’ openness to, 

and persuasion by, appeals made by members of ethnic minority outgroups.  

As previously mentioned, individuals tend to be less easily persuaded by appeals made by 

outgroup members than by appeals made by ingroup members (Livingston & Sinclair, 2008; 

Mackie et al., 1992; Mackie et al., 1990; Mcgarty et al., 1994; Wyer, 2010). However, past 
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research investigating the relative persuasiveness of outgroup members compared with ingroup 

members has not yet looked at issues of unique importance to the outgroup. In such cases, group 

membership is relevant to both the source of the message and the message itself, and thus, 

prejudice against outgroup members’ persuasive appeals may be even more likely. Accordingly, 

the major goal of the present study is to find a way to increase majority group members’ 

openness to persuasive appeals made by ethnic minority group members, thereby increasing 

majority group members’ support for minority group members’ cause.  

If part of the problem ethnic minority groups face in garnering support from majority 

group members on issues that are uniquely important to them stems from a focus on group 

membership when evaluating persuasive appeals, perhaps changing the way people think about 

group membership can ameliorate the problem. The present study will examine the effects that 

common intergroup ideologies (i.e., multiculturalism and colour-blindness) have on White 

Canadians’ openness to persuasion by members of an ethnic minority group. Intergroup 

ideologies dictate how individuals should think about group membership, and by extension how 

they should treat and evaluate outgroup members. It thus stands to reason that such ideologies 

might affect majority group members’ reactions to persuasive appeals made by ethnic minority 

group members. 

The present study will focus on an issue of current importance to First Nations 

individuals in Canada, which has a huge impact on the quality of everyday life for many 

individuals living in First Nations communities: the lack of access to clean running water and 

wastewater services. In trying to persuade White Canadians to support increased government 

funding to ameliorate the problem, First Nations individuals face unique challenges, possibly 
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stemming from White Canadians’ focus on group membership instead of argument quality and 

validity when evaluating persuasive appeals.  

I will first discuss multicultural and colour-blind ideologies and their major tenets. I will 

then describe the social issue (i.e., the lack of clean running water and wastewater services) that I 

will use as a lens through which to investigate the potential effects of these intergroup ideologies 

on majority group members’ openness to persuasive appeals for support made by an ethnic 

minority outgroup member. I will then discuss reasons why ingroup members may generally be 

more persuasive than outgroup members, and the findings from the persuasion literature that help 

to explain this phenomenon. I will also discuss how this general effect may or may not hold in 

the current case involving an issue of unique importance to the minority group, a situation that 

has not previously been investigated in the persuasion literature. Finally, I will discuss the effects 

that I believe intergroup ideologies will have on majority group members’ openness to 

persuasive appeals, and how multiculturalism in particular might lead individuals to be more 

persuaded by these appeals for support. 

Intergroup Ideologies 

Majority group members’ reactions to persuasive appeals from minority group members 

are likely affected by how they define and categorize themselves into groups (Wyer, 2010). Thus, 

to change the way individuals evaluate messages from outgroup members, it makes sense to try 

to change how individuals think about group membership. Although different in approach, 

multicultural and colour-blind ideologies both promote a different way to think about group 

membership and hopefully promote the motivation to treat outgroup members and their views in 

a positive, productive manner. Specifically, multiculturalism promotes an appreciation of 

diversity and of the unique points of view offered by outgroup members, advocating for the 
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acceptance and embrace of cultural differences. Colour-blind ideology, in contrast, advocates for 

ignoring group membership and differences between groups, pointing out that in fact we are all 

human beings and are more similar than we are different.  

Multiculturalism in particular is highly promoted within Canada, and is part of the charter 

of rights and freedoms (Canadian Charter of Rights and Freedoms, 1982). Messages promoting 

colour-blind ideology are also prevalent throughout Canadian society, arguing for equal 

treatment regardless of race, ethnicity, or colour. If one of these two ideologies is effective in 

changing the way individuals evaluate persuasive appeals made by outgroup members, it may be 

possible to make these ideologies salient prior to or within the framework of the persuasive 

appeal in order to increase individuals’ engagement with such messages. This could lead to 

increased support for the ethnic minority group’s cause. The present study will assess the 

effectiveness of these two ideologies at changing the way White Canadians evaluate persuasive 

appeals made by ethnic minority group members in comparison with those made by members of 

their own group.  

The Issue 

Across Canada many First Nations communities lack adequate access to clean running 

water and wastewater systems (Neegan Burnside Ltd., 2011). In fact, a national assessment 

found that 28% of homes in First Nations communities lack piped running water and wastewater 

services (Neegan Burnside Ltd., 2011). Thousands of residents in these communities are 

currently without access to clean running water in their homes, and must rely on inadequate 

amounts of water hauled into the community by truck, or haul water themselves from local lakes, 

community taps, or neighbours’ homes (Fallding, 2010; for coverage of the issue see the “No 

Running Water” series on the Winnipeg Free Press website, 2013). Individuals without access to 
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running water in their homes often struggle to keep themselves or their homes clean, a sanitation 

issue that has adverse consequences for the health of members of these remote communities 

(Fallding, 2010).  

First Nations communities need a commitment from the government to provide the 

necessary funds to build, repair and maintain water and wastewater systems that will provide a 

lasting solution to the problem. Because these issues do not have a direct impact on the everyday 

lives of most Canadians, First Nations individuals are often tasked with trying to persuade 

outgroup members (i.e., White Canadians) unaware of, or uneducated about, the issue. In fact, a 

national survey conducted in 2011 found that 77% of Canadians rated themselves as not very, or 

not at all, (33% and 44% respectively) aware of the quality of water on Aboriginal reserves 

(RBC, & Unilever Canada, 2011). 

Thus, the purpose of the present study was to investigate a means (i.e., multicultural vs. 

colour-blind ideology) by which to increase majority group members’ openness to persuasive 

appeals (i.e., the right to clean running water) made by ethnic minority group members and their 

subsequent support for the issue. Increasing minority group members’ ability to influence 

majority group members to support them on issues of social injustice and inequality could have 

downstream implications for majority group members’ willingness to engage in actions aimed at 

changing the status quo and promoting a more equal society. Regarding the issue at hand, if 

White Canadians are more supportive of increased government funding to provide running water 

and wastewater services to First Nations communities, and see it as a national priority, then 

perhaps they will make their voice heard in a way that lets the Canadian government know it 

must take action. 

Why group membership matters 
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Previous research suggests that a focus on the ethnicity of the message source when 

evaluating outgroup members' appeals originates from how individuals define and categorize 

themselves into relevant groups (Mcgarty et al., 1994; Wyer, 2010). Therefore, this may also be 

the case when majority group members (e.g., White Canadians) are presented with persuasive 

appeals made by minority group members (e.g., First Nations individuals) requesting support on 

an issue of unique relevance and importance to the minority group. Social identity theory states 

that individuals’ self-concepts are not just made up of their own inner attributes or ideas about 

who they are, but also their thoughts about who they are in relation to others (Tajfel & Turner, 

1979). An individual’s self-concept is in part made up of characteristics of the individual and in 

part attributes and characteristics of the groups to which he or she perceives he or she belongs 

(Tajfel & Turner, 1979). An extension of social identity theory, social categorization theory 

states that individuals perceive group membership based in part on similarity to others on some 

defining attribute (Turner, Hogg, Oakes, Reicher, & Wetherell, 1987). Individuals therefore 

categorize themselves into groups based on similarity with others (ingroup) and categorize others 

into outgroups based on differences from themselves and ingroup members (Turner et al., 1987). 

Consistent with this, minimal group paradigms have shown that group boundaries can be easily 

formed when individuals are categorized as similar on some contrived dimension, following 

which they tend to favor the ingroup (Tajfel, Billig, Bundy, & Flament, 1971). Individuals tend 

to show a preference for information that confirms similarity with ingroup members and 

differences with outgroup members (Wilder & Allen, 1978), prefer similar others as friends 

(Schug, Yuki, Horikawa, & Takemura, 2009), and find similar others more attractive (Condon & 

Crano, 1988). Individuals may then favor ingroup members when it comes to their opinions and 

views as well (Wyer, 2010). 
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In fact, self-categorization is important in social influence because individuals learn 

appropriate ways of thinking and behaving from ingroup members, a process known as referent 

informational influence (Abrams, Wetherell, Cochrane, Hogg, & Turner, 1990). Self-

categorization and referent informational influence theories might explain why individuals are 

more persuaded by ingroup members than outgroup members (Wyer, 2010). If part of 

individuals’ self-concept is derived from aspects of group membership with similar others, 

individuals will likely define their own attitudes and opinions based partially on the attitudes and 

opinions of those similar others (Wyer, 2010). If this is the case, individuals will likely view the 

opinions of ingroup members as more important and informative of how they should feel, and 

attend more to them in order to ascertain their standing on the issue (Wyer, 2010). In contrast, 

the views and opinions of outgroup members are likely seen as less informative and less 

important to individuals because these views have little bearing on their self-concept. However, 

group membership of the source is not likely to be a factor that will influence an individual in 

every situation: Group membership is more likely to play a role in social influence in certain 

circumstances more than others.  

In order for group membership of the source to be a factor that influences an individual’s 

attitudes, opinions and thoughts, a couple factors are likely necessary. First, individuals consider 

themselves members of many different groups. As such, the views and opinions of similar others 

will likely only influence the self if a group identity is salient in the situation that highlights the 

similarity of individuals and implicates the others’ views in individuals' own self-concept 

(McGarty et al., 1994; Wyer, 2010). Furthermore, group membership should be relevant to the 

issue at hand to be seen as a relevant cue to attitudes (Wyer, 2010). If group membership is not 

connected to the issue at hand, there is no reason to believe that an ingroup member’s opinion is 
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more relevant. For instance, Wyer (2010) found that the ingroup was only more persuasive than 

an outgroup on the issue of offshore drilling when the group membership of the source (i.e., 

political party) was relevant to the issue but not when it was irrelevant (i.e., university affiliation). 

In the present study, where the issue is of extreme importance to the outgroup, affecting the 

everyday lives of many of its members, the group membership of the source should be perceived 

as both highly salient and relevant to the issue at hand. Given the salience and relevance of group 

membership in regards to the issue, it seems likely to play a role in how individuals evaluate 

outgroup members' persuasive appeals. If this is in fact the case, then changing the importance 

that individuals place on the opinions and views of outgroup members might lead them to attend 

more closely to such views and evaluate them in a more positive, productive manner. 

Consistent with this perspective, when investigating how persuaded individuals are by 

outgroup members’ persuasive appeals, the persuasion literature has generally focused on how 

carefully individuals attend to outgroup members’ persuasive appeals (Mackie et al., 1990; 

Mackie et al., 1992; Mcgarty et al., 1994; Petty, Fleming, & White, 1999; White & Harkins, 

1994; Wyer, 2010). However, the persuasion literature suggests two possible outcomes. First, in 

line with self-categorization theory, some research has found that one reason individuals are less 

persuaded by outgroup members is that they seem unmotivated to engage in deeper, more 

meaningful, evaluation of outgroup member arguments (Mackie et al., 1990; Mackie et al., 1992; 

Wyer, 2010). On the other hand, research focused specifically on the persuasiveness of 

stigmatized group members has found that in some cases non-stigmatized group members (e.g., 

White Americans) may be motivated by concerns that they will judge the source based on group 

membership (i.e., race/ethnicity) and are instead vigilant to attend carefully to the persuasive 

appeals and scrutinize them in an effort to be fair (Petty et al., 1999; White & Harkins, 1994), an 
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effect Petty et al. (1999) termed “watchdog motivation.” However, it appears that this “watchdog 

motivation” (Petty et al., 1999) is specific to low prejudice individuals (Petty et al., 1999; 

Livingston & Sinclair, 2008) and only seems to be present when the issue at hand is not relevant 

or threatening to the self (Livingston & Sinclair, 2008). When these conditions are not met, it 

appears that individuals tend to show prejudice towards the views of stigmatized group members 

(Livingston & Sinclair, 2008), giving them less weight.  In the present study, the issue is related 

specifically to outgroup membership and is of unique importance to the outgroup, and whether or 

not a “watchdog motivation” (Petty et al., 1999) will be present for White Canadians at baseline, 

in the absence of the effects of an intergroup ideology, is not entirely certain. 

Regardless of what the expected outcomes will be in the baseline condition, the common 

thread amongst all these studies is their focus on individuals’ motivation to attend carefully and 

engage in more intensive information processing and evaluation of persuasive appeals made by 

outgroup members. When individuals do attend carefully to an outgroup member’s persuasive 

appeal, they tend to find it more persuasive (Petty et al., 1999; White & Harkins, 1994). 

Therefore, it stands to reason that any method that increases an individual’s motivation to engage 

with and evaluate outgroup members’ persuasive appeals in a positive and productive manner 

should have positive implications for the overall persuasiveness of those appeals. 

Consistent with a strategy of changing the importance individuals place on the opinions 

and views of outgroup members, multicultural and colour-blind ideologies promote thinking 

about the views and opinions of outgroup members in a different light. Multiculturalism 

promotes valuing the views and opinions of outgroup members because differing views and 

opinions can strengthen an organization or country. Therefore, a multicultural message might 

lead individuals to reclassify outgroup members’ views as relevant in the formation of their own 
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opinion and views on the topic. A colour-blind ideology, as stated earlier, advocates for ignoring 

group membership and reclassifying all people, regardless of race/ethnicity/colour, as members 

of one’s own ingroup. Such a message might lead individuals to ignore ethnicity and view 

members of other ethnic groups as part of their ingroup, and thus the views of these new ingroup 

members may be seen as relevant to individuals. In both cases, these intergroup ideologies could 

lead individuals to be motivated to attend carefully to messages coming from an outgroup 

member and evaluate these messages in a more positive, productive manner. Specifically, I argue 

that White Canadians to whom multicultural ideology is made salient may be more motivated to 

attend carefully to persuasive appeals made by outgroup members and to value their perspective. 

This could lead White Canadians to find such appeals to be more persuasive and to show 

increased support for measures taken to ameliorate the problems. 

Multiculturalism and Openness to Outgroup Appeals 

There are a few ways that adopting a multicultural perspective might affect the amount of 

information processing that majority group members engage in when evaluating arguments made 

by an ethnic minority group member. First, multiculturalism promotes an appreciation of 

diversity in views and opinions held by members of other groups and the unique perspective that 

outgroup members can offer on a given issue. Vorauer and Sasaki (2011) found that making 

multiculturalism salient fosters an other-focused learning orientation. This other-focused learning 

orientation might lead to increased motivation to attend to messages coming from outgroup 

members in an effort to understand and learn about their perspective. Given that a possible 

explanation for the reduced persuasiveness of outgroup members pertains to reduced motivation 

to think about outgroup member’s messages (Mackie et al., 1992; Mackie et al., 1990; Wyer, 

2010), a respect for diversity and an other-focused learning orientation promoted by a 
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multicultural message might increase this motivation, leading individuals to think about an 

outgroup member’s persuasive appeal in a more meaningful way.  

A second means by which multiculturalism might affect the amount of information 

processing that majority group members engage in when evaluating persuasive appeals made by 

an outgroup member is through its effects on power and thought confidence. Vorauer and 

Quesnel (2015) found that making multicultural ideology salient to White Canadians led to a 

decreased sense of power, less confidence, and more uncertainty. This lower sense of power and 

confidence prior to a persuasion attempt might affect individuals’ willingness to engage 

meaningfully and attend carefully to an outgroup member’s persuasive appeal. Consistent with 

this idea, research has shown that when individuals feel less powerful they have lower 

confidence in general and less confidence in their current thoughts and opinions (Brinol, Petty, 

Valle, Rucker, & Becerra, 2007). When an individual lacks confidence in their own thoughts and 

opinions, they are more likely to engage in meaningful evaluation of others’ arguments in order 

to determine the merits of the arguments and evaluate if they need to update their own views 

(Brinol, Petty, Valle, et al., 2007).  

It is also possible that by promoting the validity of differing perspectives, a multicultural 

ideology might directly affect thought confidence by leading individuals to be less certain and 

confident in their pre-existing ideas, motivating them to engage with the outgroup member’s 

persuasive appeal in order to determine the value of a different perspective. In fact, lower 

thought confidence is associated with increased information processing and evaluation of 

messages, which leads individuals to be more persuaded by strong arguments (Brinol, Petty, 

Valle, et al., 2007). Therefore, when evaluating persuasive appeals coming from an outgroup 

source, making multiculturalism salient might lead individuals to have lower confidence in their 
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pre-existing thoughts and prior opinions, and they may then be more open to persuasive appeals 

made by a member of an outgroup. Being more open to an outgroup member’s persuasive 

appeals could then lead majority group members to engage in more meaningful evaluation of the 

outgroup member’s arguments, and when these arguments are strong, should lead to increased 

support for the outgroup on that issue.  

It is possible that in reducing individuals’ confidence in their prior thoughts, a 

multicultural ideology may affect how open individuals are to persuasive appeals in general, 

regardless of the group membership of the source. If this is the case, individuals may be more 

persuaded by appeals for support by both ingroup and outgroup sources than when no ideology is 

salient. However, it seems more likely that the effects of a multicultural ideology would be 

specific to situations where the persuasive appeal is made by an outgroup member, because a 

multicultural ideology focuses on valuing the diverse perspectives and experiences of outgroup 

members, and individuals are likely already attending to the appeals of ingroup members. In 

contrast, I expect that making a colour-blind ideology salient will have different effects. 

Colour-blindness and Openness to Outgroup Appeals  

A colour-blind ideology promotes a reconceptualization of group membership to ignore 

ethnicity and race and instead focus on how we are all similar. It is possible that an ideology that 

promotes categorizing individuals of other ethnicities into one’s ingroup might lead one to 

engage with the messages regardless of the source, seeing the opinions of both sources as 

relevant to one’s own views. However, given that the issue at hand is intrinsically tied to group 

membership, it seems unlikely that individuals will be able to ignore ethnicity. If individuals are 

unable to ignore group membership when evaluating the persuasive appeal, they may have 
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trouble following the mandates of the ideology to treat everybody the same regardless of colour, 

and a colour-blind ideology may have no effect at all. 

Alternatively, it is also possible that colour-blind ideology will focus individuals' 

concerns inwards on equal treatment, providing equal attention, and not judging the arguments 

prejudicially. These concerns, much akin to the “Watchdog Motivation” (Petty et al., 1999), 

might motivate individuals to also attend closely to the outgroup member’s arguments and 

evaluate them thoroughly to ensure they are meeting these ideals. If individuals attend carefully 

to persuasive appeals made by a member of an outgroup, they may be equally or more persuaded 

by such appeals than those made by ingroup members (Petty et al., 1999). However, it is unclear 

to what degree the “Watchdog Motivation” (Petty et al., 1999) reflects an individual’s desire to 

respond in a socially desirable way, rather than representing true attitude change. Therefore, the 

present study took measures to try to ensure that participants’ responses reflect their true 

attitudes, by trying to reduce social desirability concerns. 

The Present Study 

The present study investigated the effects of making either multicultural or colour-blind 

ideology salient to White Canadians on their openness to strong arguments made by either an 

ingroup (White Canadian) or outgroup (First Nations) member, as measured by their support for 

increased government funding to provide clean running water and wastewater services to all First 

Nations community residents. I expected that, through its effects on individuals’ sense of power 

and its promotion of appreciating diverse views, multiculturalism would lead White Canadians to 

show less confidence in their prior thoughts, and to thus attend more carefully to a persuasive 

appeal made by a First Nations individual, evaluating the appeal more thoroughly. Furthermore, 
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multiculturalism may directly affect White Canadians’ engagement with outgroup members’ 

persuasive appeals by promoting a learning orientation (Vorauer & Sasaki, 2011). 

Individuals’ thought confidence was assessed by coding responses to an open-ended 

thought-listing task that immediately followed the intergroup ideology manipulation for 

references to thoughts related to certainty and confidence or a lack thereof. Furthermore, given 

that power is one of the mechanisms by which multiculturalism might lead individuals to have 

decreased confidence in their pre-existing thoughts, I assessed individuals’ sense of power after 

making a particular intergroup ideology salient. Individuals’ sense of power was assessed using a 

scale created by Smith, Wigboldus, and Dijksterhuis (2008), which asks participants to rate 

themselves on seven pairs of traits that are related to power (e.g., submissive-dominant, 

unassertive-assertive, uncertain-certain, and insecure-confident). This measure was chosen 

because it also assesses individuals’ current levels of certainty and confidence, which are related 

to thought confidence and openness to persuasion (Brinol, Petty, Valle, et al., 2007).  

Persuasion was measured in two ways. The first is in line with past research that has 

generally measured self-rated opinions on the issue at hand (Livingston & Sinclair, 2008; Wyer, 

2010). White Canadians were asked to rate their support for increased government funding to 

provide running water and wastewater services to all First Nations community members. A 

second measure of support was used in order to present the issue in a realistic manner that 

highlights the finite resources of the Canadian Government and the diversity of social issues on 

which tax dollars are spent. Participants were asked to distribute a set amount of money across 

different areas of concern that receive federal funding. This also provided individuals with a 

more socially acceptable way to decline supporting the issue while saving face, by feeling that it 

is not that they do not support the group but simply that they feel other issues are more pressing. 



OPENNESS TO OUTGROUP MEMBERS’ PERSUASIVE APPEALS 15 

Such a measure should have reduced individuals’ social desirability concerns when responding. 

These measures combined allowed me to assess individuals’ support after having been exposed 

to persuasive appeals in support of the issue, determine if levels of support differ based on the 

group membership of the source of the persuasive appeal, and determine how that support might 

be affected by salient intergroup ideologies. 

Affect can also have an effect on individuals’ processing of persuasive appeals. When 

individuals are feeling happy or experiencing positive affect prior to a persuasion attempt and the 

sources of such feelings are ambiguous, they may conflate these feelings with those about the 

topic at hand, heuristically accepting the position because they believe they feel positively about 

it (Bless, Bohner, Schwarz, & Strack, 1990). In contrast, when individuals are feeling sad or 

experiencing negative affect and the sources of such feelings are ambiguous, they are motivated 

to determine the cause of such feelings and may engage more with a message in order to 

determine if the message is the reason for their negative affect (Bless et al., 1990). Therefore, in 

order to rule out the possibility that the intergroup ideologies lead to a change in affect that may 

then explain any effects found, affect was measured at the end of the study and was assessed as a 

potential mediator. 

Hypotheses 

I hypothesized that those individuals for whom multicultural ideology was made salient 

would be more persuaded by strong arguments made by a First Nations student to support 

increased government funding to ensure all First Nations community residents have access to 

clean running water and wastewater services in their homes, relative to individuals for whom no 

ideology is made salient. I expected that this effect would be specific to muliticulturalism (i.e., 

those exposed to colour-blind ideology will not differ from those in the no-ideology control 
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condition). Furthermore, I hypothesized that individuals for whom multicultural ideology was 

made salient would show increased levels of support when the source of the arguments was a 

First Nations student relative to when it was a fellow White Canadian student. I further 

hypothesized that this effect would be mediated by reduced feelings of certainty and confidence 

(see Figure 1), whereby White Canadians for whom multicultural ideology is made salient would 

be less certain and confident about their prior thoughts and thus more open to the arguments 

made by outgroup members. In contrast, I hypothesized that those individuals for whom colour-

blind ideology was made salient would be more persuaded by arguments made by a White 

Canadian than First Nations individual. I did not have a distinct hypothesis regarding the relative 

persuasiveness of appeals made by White Canadians versus First Nations individuals in the no-

message control condition. Research on persuasion has yet to investigate issues of unique 

relevance and importance to the outgroup, and as such it is not specifically clear whether 

individuals will be motivated to attend carefully to outgroup members’ persuasive appeals in 

these circumstances (i.e., watchdog motivation; Petty et al., 1999). 

Study 1 

Method 

Participants. Participants were 262 White Canadians (26% Male, 74% Female) recruited 

from introductory psychology classes at the University of Manitoba. Participants were run in a 

large computer lab facility, in groups of up to 20 students. Participants’ gender did not vary by 

condition in either study. Participants were seated individually in front of computers spaced 

approximately six feet apart to maintain participants’ feeling of privacy. Participants were 

randomly assigned to one of three ideology conditions (ideology: multiculturalism vs. colour-

blindness vs. no-message control) and one of two source ethnicity conditions (source ethnicity: 
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White/Eureopean vs. First Nations). Fifteen participants were excluded from the study. Nine of 

these indicated on their demographics that they had an ethnicity other than White/European, one 

participant indicated not being born in Canada, and five failed to complete any of the dependent 

measures. This left a total sample size of 247; cell sizes ranged from 41 to 42. 

Procedure. At the beginning of the study, the experimenter greeted the participants and 

escorted them to the computer lab where the study was conducted. The experimenter provided 

participants with the initial cover story that explained the purpose of the study. Specifically, 

participants were told that the researchers were interested in learning about their opinions on 

various social issues. Participants began by indicating their consent to participate and answering 

some basic demographic questions (e.g., age, sex, ethnicity; see Appendix A). Next, participants 

in the ideology manipulation conditions read a passage describing the benefits of multicultural or 

colour-blind ideology for Canada. The passage remained visible to participants as they listed five 

ways that adopting the given intergroup ideology could strengthen Canada, and then participants 

were asked to choose those responses that were similar to their own from a list of 15 past 

examples of student responses. The ideology manipulation (see Appendix B) was a modified 

version of the one used by Wolsko, Park, Judd, and Wittenbrink (2000), which was previously 

used by Vorauer, Gagnon, and Sasaki (2009). Individuals in the control condition skipped this 

step. Following the ideology manipulation, or at the beginning for those in the no-message 

control condition, participants completed a timed two-minute thought-listing task (see Appendix 

C), in which they were asked to write about whatever thoughts were on their mind at the moment. 

The thought-listing task was coded for references to uncertainty and certainty that reflected 

individuals’ level of thought confidence. Participants then completed a set of measures assessing 

their sense of power (see Appendix D). Next, participants read a short passage describing the 
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finite resources the government has to spend on the many services that tax dollars and 

government revenue are used to fund (see Appendix E). This passage was designed to reduce 

participants’ social desirability concerns when it comes to rating their support for the issue at 

hand by focusing participants’ attention on how increased spending in one area decreases the 

funds available to support other social issues. If participants felt that reporting their lack of 

support for First Nations on the issue would not necessarily be viewed as implying negative 

feelings towards the group, but instead imply that they felt the tax dollars would be better spent 

on other services, this would act to reduce concerns about responding in a socially desirable way. 

Participants were then presented with six strong arguments, one at a time, in favor of increased 

governmental funding to provide clean running water and wastewater services to all First 

Nations Community residents (see Appendix F). Participants were told that either a 

White/European student or a First Nations student provided these arguments. The amount of time 

participants spent on each argument was calculated to assess how engaged they were with the 

arguments. Next, participants rated their support for increased governmental funding to provide 

clean running water and wastewater services to all First Nations Community residents (First 

Nations water; see Appendix G and Appendix H). Participants rated their current affective state 

(i.e., happy vs. sad; see Appendix I). Lastly, participants were asked (yes or no) if they would 

like to write a letter to the minister of Aboriginal Affairs and Northern Development, the 

Honourable Bernard Valcourt, showing their support for increased government funding to 

provide clean running water and wastewater services to all First Nations Community residents 

(see Appendix J). If they indicated yes, participants were given the opportunity to write this letter. 

Dependent Measures 
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Thought confidence. In order to assess thought confidence, participants’ written 

responses on the 2-minute thought-listing task were coded for references made to feelings of 

uncertainty or lack of confidence (e.g., don’t know, uncertain, unsure; Cronbach’s α = .727) and 

certainty or confidence (e.g., I am certain, I am confident, I am sure; Cronbach’s α = .856). Two 

coders who were blind to condition completed this and all other coding in both studies. The total 

number of references participants made to feelings of uncertainty was subtracted from the total 

number of references made to feelings of certainty, such that higher scores on this measure 

represented greater thought certainty and confidence.  

Sense of power. Participants rated their sense of power across seven pairs of traits that 

are related to power (e.g., submissive-dominant, unassertive-assertive, uncertain-certain, and 

insecure-confident; Smith et al., 2008). These traits were mixed in with five other trait pairs 

relevant to sociability (e.g., unpleasant-pleasant, unlikeable-likeable, unfriendly-friendly) also 

used by Smith et al. (2008) to show that the effects are specific to an individual’s sense of power, 

and three filler trait pairs irrelevant to power (e.g., short-tall). Each trait pair was measured on a 

9-point scale anchored on either side by one member of the trait pair. 

Time spent on arguments. As a measure of argument engagement, the amount of time 

in milliseconds participants spent on the page containing each argument was assessed. The 

average length of time participants spent looking at the arguments was computed (Cronbach’s α 

= .715), with higher values representing more time spent on the arguments. 

Support. Participants’ level of support for increased government funding to provide 

clean running water to First Nations communities was measured in two ways. First, self-rated 

support for the issue was assessed using a 7-item scale (Cronbach’s α = .914) created by Neufeld, 

Starzyk, and Boese (2012) measuring individuals’ opinions on whether the government should 
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do more to help First Nations in general, and do more to provide First Nations communities with 

clean running water. Support for each statement was rated on a 7-point scale ranging from 1 

(Strongly disagree) to 7 (Strongly agree). Higher ratings on this scale represented increased 

support for government funding to provide clean running water and wastewater services to all 

First Nations community residents. Example items include “I support my tax dollars going to 

help First Nations communities get clean running water”, and “The Government should be doing 

more to help First Nations communities” (Neufeld et al., 2012). For the complete scale please see 

Appendix G. 

Support was also measured by asking participants to distribute a set amount of money 

across areas funded by the federal government. Participants were first told that the government 

has a fixed amount of money to spend across all the areas and issues, and then were asked to 

distribute the money in any way they saw fit. Participants were provided with three social issues 

(e.g., providing clean running water and wastewater to First Nations communities, support 

services for recent immigrants, veterans’ benefits and services) to which they could allocate 

money, along with three  non-social issues  (i.e., oil spill prevention, consumer protection, 

improving national parks). All issues were presented in random order to control for any possible 

effects of item order. The money allocated by participants in one area constrained the amount 

participants could allocate to the remaining areas, such that the total spending could not equal 

more than 100%. Support on this measure (see Appendix H) was assessed by the percentage of 

funding participants allocated to providing clean running water and wastewater services to First 

Nations communities. 

Positive affect. Positive affect was assessed by seven items (Cronbach’s α = .895) 

previously used by Brinol, Petty and Bardin (2007; Study 4), measuring the degree to which 
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participants felt happy, good, content, pleasant, sad, down, and negative at the present moment 

(the latter three were reverse-coded) on a Likert scale from 1 (not at all) to 6 (very much). Higher 

scores on this measure indicated more positive affect. This measure was used because it focused 

specifically on happy and sad affective states, rather than positive and negative affect as many 

other scales measure. The role of other emotions included in positive and negative affect scales 

on persuasion are not as clear (Brinol, Petty, & Bardin, 2007). Positive affect was measured after 

support so as to not focus individuals on their affective state prior to the persuasion attempt, 

which could possibly lead individuals to try to explain their affective state by interpreting the 

arguments as contributors more so than they normally would.  

Behavioural support. The previous support measures assessed attitudes towards 

increased funding and not actual behaviour aimed at helping. In order to test the effects of the 

intergroup ideologies on a form of support that required effort and that represented action taken 

in support of First Nations individuals, participants’ support was also assessed using a 

behavioural measure. Behavioural support was assessed using a binary (i.e., yes vs. no) measure 

asking participants whether or not they would be willing to write a letter to the minister of 

Aboriginal Affairs and Northern Development, the Honourable Bernard Valcourt, showing their 

support for increased government funding to provide clean running water and wastewater 

services to all First Nations Community residents. If participants chose yes, they were then given 

the opportunity to write a letter. 

Results 

All analyses were first conducted using hierarchical multiple regression. The only 

exception was behavioural support, where Chi-square tests were used. Message source (ingroup 

= 0, outgroup = 1) and two dummy-coded contrast vectors comparing each intergroup ideology 
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with the no-message control condition (i.e., for the multicultural contrast, multicultural = 1, and 

all other conditions = 0; for the color-blind contrast, color-blind = 1, and all other conditions = 0) 

were entered on the first step. On the second step, interactions between message source and each 

of the contrast vectors was entered. In some cases means in the multicultural and colour-blind 

conditions differed significantly from each other. These comparisons are reported in Table 1 

where all pairwise comparisons are presented.   

The analyses did not reveal any significant main effects of message source or interactions 

between message source and the contrast vectors for any of the dependent variables, all ps > .25. 

These results suggest that whether the source of the message was an ingroup or an outgroup 

member did not affect individuals’ support for increased government funding to provide cleaning 

running water and wastewater services to First Nations communities. One possible explanation 

for this finding is that because the persuasive appeals pertained to an issue of unique relevance 

and impact to the outgroup, the focus was the outgroup regardless of who made the appeals. 

However, it must be noted that I did not include a manipulation check assessing individuals’ 

attentiveness to the source of the message, and it may be that the manipulation was too subtle. 

Regardless, the following analyses investigate whether salient multicultural ideology increases 

individuals’ openness to persuasion on an issue of unique importance to an outgroup irrespective 

of message source. Given that there were no significant effects of message source, this will not 

be discussed further in the results. Means and standard deviations for all dependent variables are 

reported in Table 1.    

Funding allocated. Examining the proportion of funding participants felt should be 

allocated to provide clean running water to First Nations communities, there was a significant 

multicultural-control contrast, b = -3.171, β = -0.154, t(244) = -2.098, p = .037, 95% CI [-6.148, 
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-0.194]. Contrary to predictions, participants for whom multicultural ideology was made salient 

felt a lower percentage of funding should be allocated to ameliorating the problem than did 

participants in the no-message control condition. Here, the regression coefficient represents the 

difference in the percentage of funding allocated to First Nations water (i.e., 3.17% less) by 

participants for whom multicultural ideology was made salient compared with participants for 

whom no ideology was made salient. Although there was not a significant colour-blind-control 

contrast, b = -1.687, β = -0.082, t(244) = -1.123, p = .263, 95% CI [-4.645, 1.272], the results 

show a negative trend similar to the effects of the salient multicultural message (see Table 1).  

Self-rated support. Examining the mean of participants’ self-rated support (Neufeld et 

al., 2012), the responses of participants in the multicultural and colour-blind conditions did not 

differ significantly from those in the control condition, b = -0.251, β = -0.086, t(244) = -1.168, p 

=.244, 95% CI [-0.674, 0.172] and b = -0.316, β = -0.109, t(244) = -1.478, p = .141, 95% CI [-

0.736, 0.105], respectively. However, similar to the results on the funding measure, the findings 

suggest that participants in both the colour-blind and multicultural conditions exhibited a trend 

towards showing less support than participants in the control condition (see Table 1). The lack of 

a significant multicultural-control contrast on the self-rated opinion measure compared with the 

significant contrast for the funding measure may be due to participants’ social desirability 

concerns in reporting their lack of support for First Nations. However, further investigation is 

needed to determine the validity of such a claim. 

Behavioural support. Behavioural support as indicated by participants’ choice of 

whether to write a letter to the minister of Aboriginal Affairs and Northern Development in 

support of the issue was a very rare event regardless of condition. Specifically, only eight of 

eighty-three participants in the control condition (9.64%), six out of eighty-one participants in 
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the multicultural condition (7.41%), and five out of eighty-three participants in the colour-blind 

condition (6.1%) chose to write a letter. As such, the event was too rare (event per predictor < 

10) relative to the sample size (N=247) to confidently draw conclusions from a logistic 

regression (Peduzzi, Concato, Kemper, Holford, & Feinstein, 1996). Instead, Chi-square 

analyses were used which required a minimum expected count of only 5 per cell to analyze. The 

minimum expected count in study 1 was 6.2. The chi-square analysis collapsed across group to 

compare differences across conditions in the proportion of participants who chose to write a 

letter in support of First Nations. The overall chi-square test of independent means was not 

significant Χ
2
 = 0.777, p = .678. Furthermore, testing preplanned contrasts between each 

ideology condition and the control condition returned non-significant results, all ps > .35. Thus, 

it appears that participants’ willingness to write a letter in support of First Nations water did not 

vary by condition. 

Thought confidence. Thought confidence scores were formed by subtracting the number 

of references reflecting a lack of confidence or certainty from the number of references reflecting 

confidence and certainty. Thought confidence was assessed to determine whether multicultural 

ideology might lead to greater engagement with the arguments and increased support for the 

issue in part due to individuals’ reduced confidence in their prior thoughts and opinions. 

Contrary to predictions, participants for whom multicultural ideology was made salient did not 

evidence less thought confidence compared with those for whom no ideology was made salient: 

The multicultural-control contrast was not significant, b = -0.021, β = -0.018, t(244) = -0.244, p 

= .807, 95% CI [-0.191, 0.149]. However, the colour-blind-control contrast was significant, b = 

0.211, β = 0.179, t(244) = 2.464, p = .014, 95% CI [0.042, 0.380]: Participants for whom colour-

blind ideology was made salient evidenced higher thought confidence scores than did individuals 
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in the control condition. Thus, contrary to hypotheses, salient multiculturalism did not lead 

individuals to show less certainty and confidence in their thoughts as indicated by references to 

uncertainty, certainty and confidence in their thought-listing task compared with those for whom 

no ideology was made salient. On the other hand, participants did show greater confidence and 

certainty in their thought-listings when colour-blind ideology was made salient (see Table 1). 

Time spent on arguments. The mean time participants spent on the arguments was 

analyzed to determine whether salient multiculturalism led individuals to spend more time on the 

messages, perhaps engaging with them more. However, contrary to hypotheses, a significant 

negative effect was found for both the multicultural-control contrast, b = -1.521, β = -0.244, 

t(244) = -3.386, p = .001, 95% CI [-2.407, -0.636] and colour-blind-control contrast, b = -1.16, β 

= -0.187, t(244) = -2.596, p = .01, 95% CI [-2.039, -0.280]. Participants for whom multicultural 

or colour-blind ideology was made salient spent significantly less time on the arguments 

compared with participants for whom no ideology was made salient (see Table 1).  

Sense of power. In testing the effects of salient intergroup ideologies on individuals’ 

sense of power, neither the multicultural-control contrast nor the colour-blind-control contrast 

were significant, b = -0.097, β = -0.039, t(244) = -0.531, p = .596, 95% CI [-0.458, 0.264], and b 

= 0.072, β = 0.029, t(244) = 0.397, p = .692, 95% CI [-0.286, 0.431], respectively. Contrary to 

predictions, then, making multicultural ideology salient did not lead to reductions in an 

individuals’ sense of power (see Table 1). 

Positive affect. Positive affect was assessed to make sure that being exposed to an 

intergroup ideology would not lead to a change in affect that would then account for any effects 

of salient intergroup ideology on support. Results revealed a significant multicultural-control 

contrast, b = -0.282, β = -0.154, t(244) = -2.117, p = .035, 95% CI [-0.545, -0.020]. The colour-
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blind-control contrast was not significant, b = -0.012, β = -0.007, t(244) = -0.091, p = .928, 95% 

CI [-0.273, 0.249]. Results revealed that participants for whom multicultural ideology was made 

salient exhibited less positive affect than did those for whom no ideology was made salient. 

Participants’ positive affect did not differ significantly between the colour-blind and no-message 

control condition (see Table 1). 

Mediation. I hypothesized that the effects of salient multiculturalism on participants’ 

support would be mediated by reduced thought confidence (see Figure 1). However, salient 

multiculturalism did not affect participants’ thought confidence as assessed in the thought 

listings and therefore it could not be a mediator. Further, despite the significant effects of salient 

colour-blind ideology on thought confidence, no significant effect was found for salient colour-

blind ideology on participants’ support and so there was no effect to be mediated by thought 

confidence. As such, I examined other possible mediators. 

I hypothesized that less engagement with the arguments would be one reason that 

participants not exposed to an ideology would show less support for the issue. I assessed 

argument engagement by measuring the time participants spent reading each argument. Despite 

the fact that my hypotheses regarding the positive effects of multiculturalism on argument 

engagement were not supported by this measure of engagement, the negative trend found in 

support shown by individuals exposed to either multicultural or colour-blind ideology was also 

concomitant with a decrease in time spent on the arguments. This pattern of results is consistent 

with the hypothesis that less engagement with the arguments (i.e., time spent on the arguments) 

might lead to less support. As such, I tested whether the time individuals spent on the arguments 

predicted their support for the issue. If this was the case, it may be that the negative effect of 

salient multiculturalism on the proportion of funding participants allocated to provide clean 
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running water to First Nations communities could be accounted for by the reduced time 

participants spent on the arguments. However, the time participants spent on the arguments was 

not significantly related to the amount of funding they allocated to the issue, r(245) = -.054, p 

= .400. Therefore, mediation analyses were not conducted. There is no evidence that less time 

spent on the arguments mediated the relationship between salient multicultural ideology and 

support for the issue. 

Salient multicultural ideology did have a significant negative effect on participants’ 

positive affect, meeting one of the criteria for mediation. However, positive affect did not 

significantly predict the amount of funding individuals allocated to the issue, r(245) = -.057, p 

= .368, and so no further tests were conducted to assess its role as a mediator in Study 1. It must 

be noted that positive affect was measured after support as to not focus individuals on their 

affective state prior to the persuasion attempt. As such, participants’ affect ratings may also 

reflect participants’ reactions to the arguments and their feelings regarding their decision on 

whether to support First Nations.  

Study 1 Discussion 

The results of Study 1, contrary to my hypotheses, suggest that when White Canadians 

read persuasive appeals in favor of an issue of unique relevance and importance to an outgroup, 

salient multicultural ideology may lead to less support for the outgroup on that issue. Specifically, 

individuals exposed to multicultural ideology allocated significantly less funding to provide 

clean running water to First Nations communities compared with those individuals not exposed 

to an intergroup ideology. Although salient multicultural ideology did not lead to significant 

differences in individuals’ self-rated support, there was a nonsignificant trend in a similar 

negative direction. Furthermore, White Canadians for whom colour-blind ideology was made 
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salient demonstrated a nonsignificant negative trend in their support for increased government 

funding to provide clean running water to First Nations communities on both support measures, 

although effects were strongest (albeit still not significant, or marginally significant) on self-

rated support. I did not find any significant differences between ideology conditions on White 

Canadians’ willingness to write a letter in support of First Nations. However, such a show of 

support was extremely rare. Regardless, I predicted salient multicultural ideology would help 

increase White Canadians’ support for additional funding to provide clean running water to First 

Nations communities, yet the results of Study 1 suggests it actually hurt efforts to raise support. 

Why might this be?  

As research has shown that salient multiculturalism leads to reduced explicit and implicit 

bias (Richeson & Nussbaum, 2004), it follows that a multicultural ideology should also enhance 

outgroup support. One possible explanation for the findings of Study 1 is that individuals 

exposed to multicultural ideology may have found some aspect of the information within the 

study more threatening. For instance, if the persuasive appeals were more threatening for 

individuals exposed to multicultural ideology as compared with those exposed to no ideology, 

one might reason that White Canadians exposed to such an ideology would show less support for 

increased funding to provide clean running water to First Nations communities.   

Consistent with the threat hypothesis, Vorauer and Sasaki (2011) found that White 

Canadians for whom multicultural ideology was made salient adopted an other-focused learning 

orientation towards an ostensible outgroup interaction partner. As such, when White Canadians 

were rejected by, or disagreed with, their interaction partner, they exhibited more hostility in 

future communications with their partner, compared with those for whom multicultural ideology 

was not made salient (Vorauer & Sasaki, 2011). Along similar lines, Correll, Park, and Smith 
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(2008) found that when a situation was threatening by virtue of conflict between groups for a 

resource (i.e., early class registration period for minority group members), salient 

multiculturalism led White students to evidence more explicit bias towards the outgroup 

compared with those for whom no ideology or colour-blind ideology had been made salient. 

The findings of Vorauer and Sasaki (2011) and Correll et al. (2008) suggest processes 

that might explain the negative effects salient multicultural ideology had on participants’ support 

in Study 1. Specifically, consistent with Vorauer and Sasaki, participants in the present study 

exposed to a multicultural ideology may have shown an enhanced other-focused learning 

orientation that could have led them to attach greater significance to the persuasive appeals and 

think about them more deeply, leading to a subsequent increase in the negative impact of any 

threatening information. A process similar to the one proposed by Correll et al. would suggest 

that participants in the present study for whom multicultural ideology was made salient may have 

seen disagreement with the threatening persuasive appeals as more acceptable because 

differences in opinions and perspectives are more acceptable from a multicultural perspective.  

Regardless of the process, together the findings of Correll et al. (2008) and Vorauer and 

Sasaki (2011) provide some support for the threat hypothesis in explaining the results found in 

Study 1. Notably, there are a few elements in the design of Study 1 that may be threatening. First, 

individuals were provided information telling them that the government had finite resources 

available to spend on many issues. For individuals who were first exposed to an intergroup 

ideology and who were thus already thinking about relations between ethnic groups within 

Canada, such information may have been threatening because it raised concerns over 

competition between ethnic groups for these finite resources (i.e., tax dollars and government 

revenue). This threat factor could act similarly to the manipulation used in Correll et al., which 
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pitted groups in conflict over valuable resources (i.e., access to desirable classes). Second, for 

White Canadians exposed to an intergroup ideology and the ideals of harmonious relations and 

fair treatment of ethnic minorities, the persuasive arguments themselves may have threatened 

individuals’ currently accessible positive view of Canada. 

It is valuable to address this concern for several reasons. First, individuals are likely to 

encounter information similar to that contained in Study 1 when educating themselves about 

water rights specifically, and social issues more generally. For instance, the persuasive appeals 

highlight the basic human needs of First Nations individuals that are not satisfied, and the 

negative impact this has on their daily lives. The persuasive appeals also imply that the 

government is not treating First Nations individuals fairly. These themes are quite common in 

advocacy efforts across a variety of issues (e.g., First Nations water rights, healthcare for 

refugees, citizenship requirements). Thus, it is important for advocates to know if such 

information elicits threat when a multicultural ideology is salient, so that groups can tailor their 

efforts and employ the most effective methods for garnering support. I suspect that the 

persuasive arguments in Study 1 may have been threatening for those exposed to a multicultural 

ideology, and that this might explain why the hypothesized positive effects of salient 

multiculturalism on White Canadians’ support for the issue were not in evidence.  

To test this line of reasoning, I conducted a second study in which I removed the 

persuasive arguments. Thus, if the persuasive arguments truly posed a threat, I would expect to 

see a reversal of the effects found in Study 1, whereby salient multiculturalism would lead to 

greater support for increased funding. The effects of salient colour-blind ideology on support in 

Study 1 were weaker but clearly in the same direction. However, past research provides little 

evidence for why salient colour-blind ideology would backfire. I included salient colour-blind 
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ideology in Study 2 for comparison purposes, to examine whether its effects on support would 

differ when the persuasive appeals were not present. If the effects of multicultural and colour-

blind ideologies are similar in Study 2, this would suggest a broader effect, whereby thinking 

about intergroup relations more generally led persuasive appeals to be threatening, rather than an 

effect specific to salient multicultural ideology.  

Study 2 

Study 2 was designed to test the possibility that the presence of the six strong persuasive 

arguments in Study 1 may have been responsible for the negative effects of salient multicultural 

ideology on White Canadians’ support for increased government funding to provide clean 

running water and wastewater services to First Nations communities. Therefore, in Study 2, I 

made only one change, removing the strong persuasive arguments. In this way, I could determine 

whether salient multicultural ideology would have positive effects on White Canadians’ support 

for the issue when the strong persuasive arguments are not present. If this was the case, it would 

provide some support for my post hoc hypothesis that the persuasive appeals in Study 1 were 

threatening in some way for individuals for whom multicultural ideology was made salient.     

Methods 

Participants were 80 White Canadians (42% Male, 58% Female) recruited from 

introductory psychology classes at the University of Manitoba. Six participants were excluded 

from Study 2. Five of these indicated having an ethnicity other than White/European. One 

participant was excluded because his or her responses showed a pattern indicative of a lack of 

attention to the measures (e.g., self-ratings as very happy, content, pleasant, and very sad, down, 

and negative). This left a total sample size of 74; cell sizes ranged from 22 to 26. The 

methodology of Study 2 was the same as Study 1, except that participants did not read the six 
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strong arguments in favor of increased government funding to provide clean running water and 

wastewater services to First Nations communities. Therefore, participants did not receive the 

message-source manipulation in Study 2. All other materials and procedures were the same. I 

undertook further analyses of participants’ written responses (i.e., participants’ thought-listings 

and final thoughts) across the two studies to try to shed light on the underlying process or 

processes by which the persuasive arguments may be threatening to participants exposed to one 

or both of the intergroup ideologies.  

Learning orientation. Vorauer and Sasaki (2011) found that salient multicultural 

ideology led individuals to evidence an enhanced other-focused learning orientation. Such a 

focus could have led individuals to place more meaning on the persuasive appeals, increasing the 

negative impact of any threatening information. Learning orientation was assessed in the same 

manner as was done by Vorauer and Sasaki (2011). Specifically, words indicative of an effort to 

learn and deep cognitive processing (i.e., why, understand, learn and all their variants; 

Cronbach’s α = .995) in participants’ thought-listings were counted (Vorauer & Sasaki, 2011). 

Higher scores represent an enhanced learning orientation.  

Justifications against support. I also had participants’ final thoughts coded for 

justifications against increased government funding (Cronbach’s α = .785). If the persuasive 

arguments in Study 1 were threatening for White Canadians exposed to multicultural ideology, 

participants may have been more motivated to justify their lack of support, perhaps by 

suggesting that the system is fair and just. Admittedly, this is a post hoc method of trying to 

confirm the threatening nature of the persuasive appeals and any results must be considered 

tentative. 

Results 
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The purpose of Study 2 was to determine whether the inclusion of the strong arguments 

moderated the effects of the intergroup ideologies on individuals’ support for increased 

government funding to provide clean running water and wastewater services to all First Nations 

communities. In order to test this, I combined the data from both studies and conducted all 

analyses including argument presence (i.e., study) as a factor (0 = arguments not present, 1 = 

arguments present) and the interaction term of each contrast vector and argument presence. 

Argument presence and the contrast vectors comparing each intergroup ideology with the no-

message control condition (i.e., for the multicultural contrast, multicultural = 1, and all other 

conditions = 0; for the color-blind contrast, color-blind = 1, and all other conditions = 0) were 

entered on the first step. On the second step, interactions between argument presence and each of 

the contrast vectors was entered. Once again, all pairwise comparisons are presented in Table 2. 

Given that participants were not randomly assigned to study (argument presence), all conclusions 

drawn from these analyses are tentative in nature and should be understood as such. 

Funding allocated. Examining the amount of funding individuals allocated to the issue, 

results revealed a significant interaction between the multicultural-control contrast and argument 

presence, b = -7.594, β = -0.344, t(315) = -2.504, p = .013, 95% CI [-13.562, -1.626], and 

between the colour-blind-control contrast and argument presence, b = -7.334, β = -0.335, t(315) 

= -2.342, p = .02, 95% CI [-13.496, -1.172]. Results suggest that the presence of the persuasive 

arguments moderated the effects of both intergroup ideologies on the amount of funding 

participants allocated to First Nations water. The relative effects of both multicultural and 

colour-blind ideologies contrasted against the control condition are significantly more positive in 

Study 2 when the persuasive arguments were not present (see Figure 2). 

Specifically, simple effects tests revealed a marginally significant positive multicultural-
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control contrast in Study 2, b = 4.423, β = 0.218, t(315) = 1.674, p = .095, 95% CI [-0.777, 

9.623], and a significant negative multicultural-control contrast in Study 1, b = -3.171, β = -0.156, 

t(315) = -2.131, p = .034, 95% CI [-6.099, -0.243]. This suggests that participants exposed to 

multicultural ideology, who did not read the persuasive appeals (i.e., Study 2), tended to allocate 

more funding to the issue compared with those not exposed to an ideology. Furthermore, the 

positive, albeit marginal, effect of salient multicultural ideology on support when the persuasive 

appeals were not present seemed to be reversed by the presence of the persuasive arguments in 

Study 1, leading to less support for the issue. 

Similarly, simple effects tests revealed a significant positive colour-blind-control contrast 

in Study 2, b = 5.647, β = 0.277, t(315) = 2.761, p = .042, 95% CI [0.216, 11.078] and a non-

significant negative colour-blind-control contrast in study 1, b = -1.687, β = -0.083, t(315) = -

1.14, p = .255, 95% CI [-4.597, 1.224]. Participants exposed to colour-blind ideology, who did 

not read the persuasive appeals (i.e., Study 2) allocated more funding to the issue compared with 

those not exposed to an ideology. This positive effect seemed to be eliminated by the presence of 

the persuasive arguments in Study 1. 

Investigating the simple effects of argument presence for each condition revealed that the 

amount of funding participants were willing to allocate to First Nations water only differed 

significantly based on the presence of the persuasive appeals in the control condition, b = 4.765, 

β = 0.209, t(315) = 2.225, p = .027, 95% CI [0.551, 8.978]. The amount of funding participants 

allocated to First Nations water in the multicultural and colour-blind ideology conditions did not 

differ significantly based on the presence of the persuasive appeals, b = -2.83, β = -0.125, t(315) 

= -1.317, p = .189, 95% CI [-7.056, 1.397], and b = -2.569, β = -0.113, t(315) = -1.124, p = .262, 

95% CI [-7.065, 1.927], respectively. The results suggest that participants for whom no 
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intergroup ideology was made salient allocated more money to ameliorate the issue when they 

read the strong persuasive arguments compared with when such arguments were not present, but 

that no such pattern was evident in the face of either intergroup ideology having been rendered 

salient. 

Self-rated support. The self-rated support measure had acceptable reliability across the 

two studies (Cronbach’s α = .909). Results revealed a significant interaction between the 

multicultural-control contrast and argument presence, b = -1.042, β = -0.333, t(315) = -2.418, p 

= .016, 95% CI [-1.890, -0.194], and between the colour-blind-control contrast and argument 

presence, b = -1.122, β = -0.361, t(315) = -2.521, p = .012, 95% CI [-1.997, -0.246]. The results 

suggest that the presence of the persuasive arguments moderated the effects of both intergroup 

ideologies on self-rated support for First Nations water, which were significantly more positive 

in Study 2 (see Figure 3).  

Examining the effects of the multicultural-control contrast at each level of the moderator 

suggests that this interaction effect was driven by the positive effect of salient multiculturalism in 

Study 2 where no persuasive arguments were present, b = 0.791, β = 0.274, t(315) = 2.107, p 

= .036, 95% CI [0.052, 1.530]. The multicultural-control contrast was not significant (and in a 

negative direction) in Study 1 where the persuasive appeals were present, b = -0.251, β = -0.087, 

t(315) = -1.186, p = .237, 95% CI [-0.667, 0.165]. A similar pattern existed for the effects of 

salient colour-blind ideology in each study, whereby a positive colour-blind-control contrast was 

significant in Study 2, b = 0.806, β = 0.277, t(315) = 2.056, p = .041, 95% CI [0.035, 1.578], but 

was not significant (and in a negative direction) in Study 1, b = -0.316, β = -0.109, t(315) = -

1.501, p = .134, 95% CI [-0.729, 0.098]. 

Investigating the simple effects of study for each condition revealed only a significant 
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difference in participants’ self-rated support across studies for participants in the control 

condition, b = 0.768, β = 0.238, t(315) = 2.524, p = .012, 95% CI [0.169, 1.367]. Participants’ 

self-rated support for First Nations water in the multicultural and colour-blind ideology 

conditions did not differ significantly between studies, b = -0.274, β = -0.085, t(315) = -0.897, p 

= .370, 95% CI[-0.874, 0.327], and b = -0.354, β = -0.11, t(315) = -1.089, p = .277, 95% CI [-

0.992, 0.285], respectively. Once again, the results suggest that participants for whom no 

intergroup ideology was made salient expressed greater support for increased government 

funding to provide clean running water to First Nations communities when they read the strong 

persuasive arguments, compared with when such arguments were not present. However, no such 

pattern was evident in the face of either intergroup ideology having been rendered salient. 

The effect of the arguments in the control condition is not that surprising given that the 

arguments appealing for more support were designed and pre-tested to ensure that they were 

sufficiently strong arguments. This shows that the strong arguments themselves should enhance 

support. Therefore, given that the persuasive appeals increased the amount of support 

participants showed at baseline, the true effect of the persuasive arguments on participants’ 

support for those exposed to an intergroup ideology may be better assessed by the overall 

interactions and investigation of the contrast vectors within each study. These contrast vectors 

represent the relative change in support between each intergroup ideology condition and its 

comparative baseline control condition within each study. The analyses of the intergroup 

ideology contrast vectors within each study suggest that the presence of the persuasive 

arguments may have been threatening to those exposed to an intergroup ideology. The threat 

presented by the persuasive appeals seems to have eliminated the positive effect of salient 

multicultural ideology on participants’ support for increased funding to provide clean running 
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water to First Nations communities. This could also be viewed in another light, whereby 

exposure to multicultural ideology eliminates the positive effects the persuasive appeals had on 

participants’ support for First Nations water. However, these conclusions are tentative in nature 

based on the lack of random assignment of participants to study (i.e., arguments vs. no 

arguments). Although it seems unlikely, participants ran in Study 2 may have differed in some 

way from those ran in Study 1.       

Thought confidence. Thought confidence scores were formed from participants’ 

references to confidence and certainty (Study 2 Cronbach’s α = .865) and the lack thereof (Study 

2 Cronbach’s α = .820) in their thought-listings, which came before the persuasive arguments in 

Study 1. Therefore, it made no sense test study as a moderator of the relationship between salient 

colour-blind ideology and participants’ thought confidence scores. Examining the effects of 

salient multicultural and colour-blind ideology on thought confidence in Study 2 once again 

revealed that participants for whom multicultural ideology was made salient did not evidence 

less thought confidence in their thought-listing task compared with those for whom no ideology 

was made salient: The multicultural-control contrast was not significant, b = 0.212,  β = 0.197, 

t(71) = 1.494, p = .14, 95% CI [-0.071, 0.494]. The colour-blind-control contrast was marginally 

significant, b = 0.267, β = 0.238, t(71) = 1.808, p = .075, 95% CI [-0.027, 0.562], whereby 

participants for whom colour-blind ideology was made salient tended to evidence higher thought 

confidence scores than did individuals in the control condition. This same effect was significant 

in Study 1.    

Sense of power. The power measure came before the arguments in Study 1 and as such, 

it was not logical to test argument presence as a moderator of the effects of the intergroup 

ideologies on power. Examining the effects of the ideologies on power (Cronbach’s α = .801) in 
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Study 2 revealed similar results to those found in Study 1. Specifically, neither the multicultural-

control nor colour-blind-control contrasts were significant, b = 0.188, β = 0.082, t(71) = 0.610, p 

= .544, 95% CI [-0.426, 0.801], and b = 0.012, β = 0.005, t(71) = 0.039, p = .969, 95% CI [-

0.628, 0.653], respectively. Once again, contrary to predictions, participants for whom 

multicultural ideology was made salient did not show a decreased sense of power. 

Positive affect. The positive affect measure had acceptable reliability across the two 

studies (Cronbach’s α = .900). Results revealed a significant multicultural-control contrast by 

argument presence interaction, b = -0.771, β = -0.391, t(315) = -2.845, p = .005, 95% CI [-1.304, 

-0.238]. The colour-blind-control contrast by argument presence interaction was not significant, 

b = -0.293, β = -0.150, t(315) = -1.046, p = .296, 95% CI [-0.843, 0.258]. Examining the effects 

of salient multiculturalism within each study revealed a significant multicultural-control contrast 

in both Study 1, b = -0.282, β = -0.155, t(315) = -2.121, p = .035, 95% CI [-0.544, -0.020], and 

Study 2, b = 0.489, β = 0.269, t(315) = 2.071, p = .039, 95% CI [0.024, 0.954]. Thus, the 

multicultural-control contrast by argument presence interaction was being driven both by the 

negative effect of salient multicultural ideology on participants’ affect in Study 1, where the 

persuasive arguments were present, and a positive effect in Study 2, where arguments were not 

present (see Figure 4).  

Examining the simple effects of study within each condition, the results revealed a 

significant difference in affect across studies in the control, b = -0.388, β = -0.191, t(315) = -

2.028, p = .043, 95% CI [-0.765, -0.012], and multicultural conditions, b = 0.383, β = 0.188, 

t(315) = 1.996, p = .047, 95% CI [0.005, 0.761]. Participants for whom no ideology was made 

salient evidenced significantly less positive affect in Study 2 compared with Study 1, whereas 

participants for whom a multicultural ideology was made salient evidenced significantly more 
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positive affect in Study 2 compared with Study 1.   

Behavioural support. Across the two studies, individuals’ willingness to write a letter in 

support of the First Nations on the issue was too rare an event to undertake analysis for 

interactions. Furthermore, in Study 2 there were too few occurrences to undertake any form of 

statistical analysis, probably due in part to the smaller sample size. In Study 2 the expected count 

of the smallest cell was only 1.2, far below the minimum of five per cell necessary to analyze 

with a chi-square test. Therefore, behavioural support was not re-examined in the post-hoc 

analyses. 

Learning orientation. Learning orientation was assessed from participants’ thought-

listings, which were completed prior to the persuasive appeals and therefore I expected only a 

main effect for the multicultural-control contrast across both studies. Consistent with the findings 

of Vorauer and Sasaki (2011), the multicultural-control condition contrast was significant across 

the studies, b = 0.296, β = 0.262, t(318) = 4.206, p < .001, 95% CI [0.157, 0.435]: Individuals for 

whom a multicultural ideology was made salient did evidence an enhanced learning orientation 

compared with individuals for whom no ideology is made salient (see Tables 1 and 2). Across 

Study 1 and 2 the colour-blind-control contrast was not significant, t <1, ns. Salient colour-blind 

ideology did not lead to an enhanced learning orientation. 

Justifications. In a post hoc analysis, coders reviewed participants’ final written thoughts 

where they discussed their feelings and thoughts about the study. Coders assessed whether 

justifications were made for not increasing government funding to provide clean running water 

and wastewater services. I then examined if these would differ by condition and across the 

studies. Perhaps, if individuals for whom a multicultural ideology was made salient found the 

persuasive arguments more threatening this would be evident in increased remarks made 
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justifying why the government should not increase funding to provide First Nations with clean 

running water and wastewater services in Study 1, where the arguments were present, compared 

with Study 2. However, results did not reveal a significant multicultural-control contrast by 

argument presence interaction, b = -0.015, β = -0.016, t(315) = -0.114, p = .909, 95% CI [-0.266, 

0.236]. The colour-blind-control contrast by argument presence interaction was also not 

significant, b = -0.02, β = -0.022, t(315) = -0.153, p = .878, 95% CI [-0.279, 0.239]. A quick 

perusal of the means suggests that overall the justifications are more frequent in Study 1 than 

Study 2 and the evidence seems to supports this, b = 0.102, β = 0.108, t(315) = 1.927, p = .055, 

95% CI [-0.002, 0.206]. This result likely reflects the greater amount of information about the 

issue contained in Study 1 (i.e., in the persuasive appeals), which participants were likely 

evaluating. 

 Mediators. Across the two studies, participants’ thought confidence scores did not 

predict the funding they allocated to the issue, r(319) = -.044, p = .434, or their self-rated support, 

r(319)  = -.079, p = .158. Therefore, there is no evidence that thought confidence mediated any 

of the relationships in either study.  

The effects of salient multicultural ideology on positive affect differed across the two 

studies, being negative in Study 1 and positive in Study 2. However, in Study 2, similar to Study 

1, there was generally a nonsignificant negative relationship between participants’ positive affect 

and their ratings on the support measures, r(319) = -.202, p = .084, for the funding allocation 

measure, and r(319) = -.103, p = .383, for the self-rated support measure. As such, it does not 

make sense to test positive affect as a mediator of the relationships between the salient 

intergroup ideologies and participants’ support for the issue, as moderated by the presence of the 

persuasive arguments. It seems more likely that participants’ positive affect ratings reflect not 
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only the effects of the intergroup ideologies but individuals’ feelings about the lack of running 

water in First Nations communities. Across all conditions, participants who felt less positive 

about the plight of First Nations community members are likely to have supported the issue more, 

which likely contaminates any effects of the ideologies. 

Learning orientation was assessed as a possible mediator based on the findings of 

Vorauer and Sasaki (2011). As previously discussed, it is possible that participants’ enhanced 

learning orientation, as promoted by a salient multicultural ideology, increased the negative 

impact of the threatening information in Study 1. If this was the case, the presence of the 

persuasive arguments should have moderated the relationship between participants’ learning 

orientation and their support for the issue. To test this hypothesis, I entered learning orientation 

and argument presence on the first step and the interaction between learning orientation and 

argument presence on the second step, in predicting support for the issue across the two 

measures. 

Results revealed that the relationship between participants’ learning orientation and the 

amount of funding participants allocated to the issue was not moderated by the presence of the 

persuasive arguments, b = -0.262, β = -0.012, t(315) = -0.118, p = .906, 95% CI [-4.640, 4.116]. 

Similarly, the relationship between participants’ learning orientation and their self-rated support 

for the issue was not moderated by the presence of the persuasive arguments, b = 0.154, β = 

0.052, t(315) = 0.492, p = .623, 95% CI [-0.462, 0.770].  Furthermore, across the two studies 

enhanced learning orientation was generally associated with increased support, b = 1.65, β = 

0.092, t(315) = 1.64, p = .102, 95% CI[-0.328, 3.628], for the funding allocation measure and, b 

= 0.396, β = 0.155, t(315) = 2.799, p = .005, 95% CI[0.118, 0.675], for the self-rated support 

measure. As such, mediation analysis was not conducted because participants’ enhanced learning 
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orientation promoted by salient multicultural ideology cannot explain the divergent effects of 

salient multicultural ideology on participants’ support for First Nations water across the two 

studies.  

Study 2 Discussion 

Although not conclusive, the results of Study 2 strongly suggest that the effects of salient 

multicultural and colour-blind ideology were moderated by the presence of the persuasive 

arguments. These findings have important theoretical and practical implications, which I 

consider in depth in the General Discussion. 

General Discussion 

In Study 1, I predicted that salient multicultural ideology would help increase support for 

government funding but surprisingly, it backfired, by hurting efforts to raise support. Concerned 

that the persuasive appeals used in Study 1 were threatening to White Canadians exposed to 

multicultural ideology, I ran Study 2 to examine whether this might have been the case. Thus, the 

methodology of this study remained consistent with that of Study 1, with the exception that 

participants did not read the persuasive appeals for increased government funding. Indeed, 

results from Study 2 provide preliminary evidence in support of my hypothesis.  

The Moderating Role of the Persuasive Appeals 

The divergent results of Studies 1 and 2 suggest that in the absence of potentially 

threatening persuasive appeals, making either multicultural or colour-blind ideologies salient 

may be an effective strategy for improving White Canadians’ support for an issue of unique 

importance and impact to an ethnic minority group. However, when persuasive appeals are 

present salient multicultural and colour-blind ideologies may reduce the effectiveness of such 

appeals, and in the case of salient multiculturalism may actually backfire and lead to less support.  
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In Study 2, where the persuasive appeals were not present, White Canadians for whom 

multicultural or colour-blind ideologies were rendered salient showed increased support for 

funding to provide clean running water and wastewater services to First Nations communities 

(First Nations water), compared with those for whom no intergroup ideology was made salient. 

Specifically, White Canadians exposed to colour-blind ideology demonstrated significantly 

higher ratings on the more explicit self-rated support scale (Neufeld et al., 2012), and allocated 

significantly more funding to First Nations water. Similarly, those exposed to multicultural 

ideology evidenced significantly higher ratings on the explicit support measure and allocated 

more funding to First Nations water, although the latter was only marginally significant.  

In contrast, in Study 1, when the persuasive arguments were present, making the 

intergroup ideologies salient did not have a positive effect on support, and in the case of salient 

multicultural ideology had a negative effect on support. Specifically, White Canadians for whom 

multicultural ideology was made salient allocated significantly less funding to First Nations 

water than did those for whom no ideology was made salient. A similar negative, albeit 

nonsignificant, trend was also evident in these individuals' explicit ratings of support. This 

finding directly contradicted my hypothesis that a salient multicultural ideology would lead 

White Canadians to be more open to persuasive appeals, showing increased message engagement 

and thus more support for government funding. Furthermore, although not significantly different 

from the control condition, those for whom a colour-blind ideology was made salient seemed to 

respond similarly to persuasive appeals, such that results indicated a negative trend in support 

across the two measures.  

Post hoc analyses revealed that study (i.e. the presence or absence of the persuasive 

appeals) moderated the effects of salient multicultural and colour-blind ideologies on both 
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support measures. This suggests that the persuasive appeals undermined the positive impact that 

salient multicultural and colour-blind ideologies had on White Canadians' support for increased 

funding to provide clean running water to First Nations communities. It is important to note that 

the post hoc analyses also found a significant difference in support across studies for those in the 

control condition. White Canadians not exposed to an intergroup ideology who read the 

persuasive appeals showed significantly greater support for increased government funding for 

First Nations water on both the explicit self-rated support scale and the funding allocation 

measure compared with those who did not read the persuasive appeals. Thus, for White 

Canadians for whom no ideology was made salient, the persuasive appeals seem to be an 

effective means of garnering greater support for First Nations water. However, for White 

Canadians exposed to multicultural or colour-blind ideology, these persuasive appeals seemed to 

serve as potential threats.  

While this research showed positive results of salient colour-blind ideology on White 

Canadians’ support for First Nations water in the absence of persuasive appeals, substantial 

research suggests that this ideology is not recommended. Much research on the effects of colour-

blind ideologies suggests that it is not effective at improving implicit intergroup attitudes (e.g., 

Richeson & Nausbam, 2007; Correll et al., 2008), and further suggests that the positive results on 

explicit intergroup attitudes likely reflects the suppression of individuals’ true attitudes (Correll 

et al., 2008). Research also suggests that any benefits of a colour-blind ideology on majority 

group members’ attitudes towards outgroup members is short-lived and may actually rebound to 

become more negative over time (Correll et al, 2008).  

Unfortunately, the proportion of White Canadians in the study willing to write a letter to 

the government showing their support for increased government funding was very low and did 
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not differ by condition. In Study 2, salient multicultural and colour-blind ideology led to 

increases in White Canadians’ reported support but did not seem to translate into increased 

willingness to write a letter in support of the issue. An optimistic account might argue that in 

Study 2 there was relatively little information about the issue and participants might not have felt 

that they had enough knowledge on the topic at that time to write a letter to a perceived authority. 

A less optimistic account might argue that salient intergroup ideologies do not have a sufficiently 

powerful effect on attitudes to motivate individuals to action. 

Regardless, the fact that the presence of the persuasive appeals appeared to moderate the 

relationship between the intergroup ideologies and reported support suggests that the persuasive 

appeals had a negative influence on support for those exposed to an intergroup ideology. 

However, it should once again be noted that moderation analyses were post hoc, combining 

studies that were run at separate times. As participants were not randomly assigned to study, the 

results here should be considered tentative. Furthermore, Study 2 had a significantly smaller 

sample size than Study 1 and it is possible, although unlikely, that participants in Study 2 varied 

in some meaningful way (e.g., intergroup bias) across conditions. 

Threat and Intergroup Ideologies 

The results of the post hoc moderation analyses support the threat hypothesis that I based 

on findings from Vorauer and Sasaki (2011) and Correll et al. (2008). However, results of the 

post hoc moderation analyses also diverge from these previous findings, such that in the present 

group of studies, the presence of the persuasive appeals moderated how both salient multicultural 

and colour-blind ideology affected support. This suggests that the persuasive appeals were 

threatening to White Canadians exposed to either multicultural or colour-blind ideology. In 

contrast, Vorauer and Sasaki and Correll et al. did not find any evidence of a negative effect of 
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salient colour-blind ideology in threatening situations. In these studies, only salient 

multiculturalism seemed to backfire in threatening situations. Thus, the significant interaction 

between the presence of the persuasive appeals and salient colour-blind ideology was not 

expected and is worthy of further consideration.  

I suggest that exposure to both intergroup ideologies led the persuasive appeals to be 

threatening, and differences in the process by which threat is instantiated across these studies can 

explain why results of the present studies deviate from those of Vorauer and Sasaki (2011) and 

Correll et al. (2008). Vorauer and Sasaki (2011) found that a learning orientation led individuals 

to attach more meaning to threatening information from an outgroup member, thereby increasing 

negative treatment of that outgroup member. However, in the present studies learning orientation 

was positively correlated with support, albeit only significantly in the Study 1, ruling out such an 

account. Correll et al. (2008) theorize that individuals exposed to a multicultural ideology feel 

comfortable expressing less positive explicit attitudes because multiculturalism focuses on the 

acceptability of differences. However, in Correll et al., the threatening situation seemed to have 

the same effect on individuals’ implicit bias regardless of whether or not an ideology was salient. 

This suggests that the situation was equally threatening to all participants, and ideology only 

affected individuals’ expression of explicit attitudes. In the present studies, support was 

significantly higher in the control condition when persuasive appeals were present (i.e., Study 1) 

compared with when they were not (i.e., Study 2). Thus, the persuasive arguments did not appear 

to pose a significant threat to White Canadians for whom no ideology was made salient.  

I would argue that commonalities in the ideals of the intergroup ideologies are driving the 

negative effect of the persuasive appeals on individuals’ support for those exposed to an 

intergroup ideology. For example, both ideologies focus on how harmony between ethnic groups 
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and positive intergroup relations strengthens Canada. From such a perspective, information 

provided in the persuasive appeals may have implied that Canada is not measuring up to these 

ideals. As such, for White Canadians exposed to multicultural and colour-blind ideologies, the 

arguments may have threatened their identity and belief in Canada as a fair and just society. The 

threat that these persuasive arguments posed may have acted to undermine the positive effects of 

salient multicultural and colour-blind ideology on support. Indeed, when individuals’ identities 

(Branscombe & Wann, 1994) or positive views of valued systems (Kay, Jost, & Young, 2005) 

are threatened, they often respond by derogating outgroups or victims. Either could explain why 

White Canadians exposed to multicultural or colour-blind ideology would show less support 

after having read what would otherwise be persuasive arguments that enhance support. However, 

there are other possible explanations for why White Canadians exposed to an intergroup 

ideology may have felt threatened when the persuasive arguments were present, and which 

suggest that the content of the arguments may not be particularly important.  

First, it is possible that it was not the content or presence of the persuasive appeals 

themselves that were threatening but instead the number of appeals made that White Canadians 

found threatening. In Study 1, individuals read six strong arguments, each of which was framed 

as an appeal, whereas in Study 2, individuals were not exposed to any persuasive appeals. 

Therefore, these studies differed not only in terms of whether the appeals were present but also 

in terms of the number of appeals present. It is possible that exposure to only a couple persuasive 

arguments may not have been threatening to White Canadians, but beyond a certain point the 

continued introduction of more persuasive arguments may have become threatening to White 

Canadians exposed to an intergroup ideology, who may have felt under attack. Future research 
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could investigate this possibility by varying the number of appeals presented to individuals and 

assess differences in support as a function of the number of appeals present. 

Second, it is also possible that salient multiculturalism had a unique effect on support in 

Study 1, whereby White Canadians may have drawn connections between multiculturalism and 

the Canadian government in a way that they did not with colour-blind ideology. In Canada, the 

government promotes multiculturalism and claims to operate on the ideals of multiculturalism; 

therefore, White Canadians may have connected salient multicultural ideology with the Canadian 

government. This may have led them to infer from the arguments the Canadian government’s 

culpability for the lack of access to clean running water in First Nations communities that the 

persuasive arguments may not have otherwise implied. Consistent with my previous threat 

hypothesis, for White Canadians exposed to multicultural ideology, this could have threatened 

their view of Canada as a fair and just society. One weakness of this account is that it is not able 

to explain why argument presence moderated the effects of salient colour-blind ideology on 

support. However, the effect of salient colour-blind ideology on White Canadians’ support in 

Study 1 was not significant and therefore I am not able to definitively rule out this account.   

Alternative Interpretations  

 Although the evidence seems consistent with the interpretation that the persuasive 

appeals were threatening to those exposed to the intergroup ideologies, there are other possible 

interpretations stemming from differences that existed between conditions and across the studies 

that should be noted. Specifically, in Study 1 participants in the multicultural and colour-blind 

ideology conditions completed a lengthy ideology manipulation measure that those in the control 

condition did not complete. It is possible that participants who completed an ideology 

manipulation and were exposed to the persuasive appeals simply found their attention wavering 



OPENNESS TO OUTGROUP MEMBERS’ PERSUASIVE APPEALS 49 

due to fatigue or annoyance, and this could explain the negative trend in support found for those 

exposed to these ideologies in Study 1. However, an interpretation of the findings simply in 

terms of the negative effects of survey length seems less plausible in light of the fact that White 

Canadians in the control condition showed more support when the persuasive appeals were 

present and thus completed a longer survey compared with those not exposed to the persuasive 

appeals. However, it is possible that the combination of an intergroup ideology manipulation and 

the persuasive appeals together had an effect that may not have been evident when the persuasive 

appeals alone were present. 

 Alternatively, it is also possible that the ideology manipulations acted to increase the 

salience and importance of ethnic identity when evaluating the issue rather than having acted to 

render the persuasive appeals threatening. Combined with other measures (i.e., demographics, 

message source instructions, persuasive appeals), the multicultural and colour-blind 

manipulations may have had negative effects on support (with significant reduction in support 

being evident only for multiculturalism) in Study 1 because individuals were more focused on 

group identity when thinking about the issue compared to participants in the control condition. 

Indeed, participants in the ideology conditions completed an extra measure focused on ethnic 

group identity that participants in the control condition did not complete. Whereas I hypothesized 

that salient multiculturalism would lead White Canadians to engage with the persuasive appeals 

in a positive and productive manner, ironically, salient multicultural and colour-blind ideologies 

may have instead made ethnic identity seem more salient and relevant when evaluating the issue. 

Indeed, as discussed earlier, research in the persuasion literature points to a focus on group 

membership as one reason that outgroup members are often less persuasive than ingroup 

members (Wyer, 2010). Perhaps because the issue itself is focused on the outgroup (i.e., First 



OPENNESS TO OUTGROUP MEMBERS’ PERSUASIVE APPEALS 50 

Nations), a greater focus on ethnic identity may have reduced the persuasiveness of the appeals 

and support for the issue regardless of who made the appeal. Although I am not able to rule out 

this account, the fact that White Canadians in the control condition seemed to show enhanced 

support when the persuasive appeals were present, which constitutes an additional cue to ethnic 

identity, seems to suggest this may not be the case.  

Limitations 

Despite the interesting and novel results across the two studies, a number of limitations 

exist that require further discussion. First, although the post hoc moderation analyses support the 

threat hypothesis, Study 1 lacked a direct measure of threat and analyses of participants’ final 

thoughts regarding the study did not provide any clear answers as to why the persuasive 

arguments were threatening. This proved a major limitation in determining the process by which 

persuasive appeals had a negative impact on the support that individuals exposed to an 

intergroup ideology expressed for increased funding to provide clean running water to First 

Nations communities. Further research is required in order to a) confirm that such persuasive 

appeals were more threatening to White Canadians exposed to an intergroup ideology, and b) 

determine the ways in which these appeals constitute a threat.  

A second limitation of the present study was the lack of a manipulation check in Study 1 

to confirm that participants were cognizant of the source ethnicity manipulation. In Study 1, the 

ethnicity of the individual to whom the appeal was attributed did not seem to matter. This may 

reflect the subtle nature of the manipulation, as I presented the ethnicity of the source in a block 

of text without an accompanying picture or name. However, many others have used similar 

manipulations and found them effective when studying persuasion (e.g., Mackie et al., 1990; 

Mackie et al., 1992; Wyer, 2010). Instead, the source of the appeal may not have mattered 
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because the persuasive appeal pertained specifically to an outgroup issue, and regardless of who 

made the appeal, the content was decidedly specific to the perspective of outgroup members. 

Future research is necessary to determine the validity of either explanation. 

Lastly, across both studies I failed to replicate past findings from our lab that showed a 

negative effect of salient multiculturalism on White Canadians’ power and confidence (Vorauer 

& Quesnel, 2015). In hindsight, it seems possible that the lack of negative effects on power and 

confidence could be due to the way the task was framed. Past studies have generally presented 

the ideology manipulations as valid information for the individual to consider and study, whereas 

in the current study I presented it as another issue necessitating participants’ opinions. By 

framing the ideology as a matter of subjective opinion and not something the researchers felt was 

important for participants to know, participants may not have felt disempowered or had their 

thought confidence reduced by the multicultural ideology manipulation. The results in the 

colour-blind condition seem to support this post hoc interpretation. Participants for whom 

colour-blind ideology was made salient and who were asked to give their opinion on how colour-

blind ideology could strengthen Canada generally evidenced higher thought confidence than did 

those in the no-ideology control condition. Perhaps the act of expressing one’s opinions on an 

idea enhances confidence in those opinions, which may have worked against messages within 

multicultural ideology that are likely to decrease thought confidence (Vorauer & Quesnel, 2015). 

Furthermore, by increasing their confidence in their opinions this may have also undermined the 

disempowering effect of multiculturalism on White Canadians (Vorauer & Quesnel, 2015). 

Future Directions 

In order to confirm the threat hypothesis and determine the ways in which persuasive 

appeals constitute a threat, future studies should include direct measures of threat. For instance, 
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measuring White Canadians’ system justification tendencies following the persuasive appeals 

could shed light on the possibility that for White Canadians exposed to an intergroup ideology, 

these arguments may have threatened their view of Canadian society as fair and just. This could 

have led them to justify the system and its inaction more than individuals not exposed to an 

ideology. Similarly, a measure of identity threat could also be included. After having affirmed 

how the intergroup ideologies could strengthen their country, the persuasive appeals may have 

threatened individuals’ identity as Canadian, by suggesting that Canada was not living up to 

these ideals. Future research should also tease apart which specific aspects of the persuasive 

appeals were threatening. For instance, the persuasive appeals highlight the unfairness and 

suffering of First Nations individuals who lack clean running water. The persuasive appeals also 

imply that access to clean running water is a basic human right that the Canadian government is 

not providing to First Nations communities. Any one, or all, of these aspects may have been 

threatening to White Canadians exposed to multicultural or colour-blind ideology. A better 

understanding of which aspects of the persuasive appeals were threatening could provide 

advocates with valuable information about how receptive and responsive individuals exposed to 

salient intergroup ideologies will be to their appeals.     

Confirming my hypothesis that a single process is leading the persuasive appeals to be 

threatening to White Canadians exposed to either intergroup ideology will also require more 

research. A future study could investigate this by including a condition where participants read a 

passage about the importance of positive intergroup relations for strengthening Canada, but that 

makes no reference on how to improve relations (i.e., the ideals of multicultural or colour-blind 

ideologies). If individuals exposed to such a passage also found the appeals threatening, then this 

would provide some evidence for a process whereby individuals find the appeals threatening 
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because they compare the treatment of First Nations individuals against the ideals of treating 

individuals well regardless of ethnicity. 

In my mind, the following design for a future study could answer many of these 

remaining questions. The study would begin with White participants randomly assigned to read 

either a passage about multicultural ideology, colour-blind ideology, a control passage about 

ideals in the profession of architecture, or a passage about the importance of positive intergroup 

relations more generally. Participants would then summarize the passage they read instead of 

providing ways that it could strengthen Canada. This would frame the manipulation as valid 

information for the individual to reflect on, rather than a matter of subjective opinion. Next, 

participants would read a persuasive appeal made to look like a newspaper article that articulates 

many of the points made in the persuasive arguments in Study 1. Following the persuasive 

appeal participants would be asked to write for two minutes about their thoughts regarding the 

appeal. This could be used to identify components of the appeal that individuals found most 

threatening by examining what parts of the appeal were on individuals’ minds and perhaps which 

parts they argued against. Next, participants would complete a system justification scale and an 

identity threat scale. Lastly, participants would rate their support for the issue on the same two 

measures used in the present studies. Such a study could be used to confirm if and in what way 

the persuasive appeal was threatening, identify the components that were most threatening, and 

test to see if a passage focused on improving intergroup relations more generally would lead to a 

similar negative outcome on White Canadians’ support. The proposed study would shed light on 

why, and how, the persuasive appeals appeared threatening to White Canadians exposed to 

multicultural and colour-blind ideologies. This information could help advocates understand the 
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impact their persuasive appeals may have on individuals exposed to salient multicultural or 

colour-blind ideology and how that might affect efforts to garner support.  

Once research has provided additional clarity regarding the means by which the 

persuasive appeals were threatening, research could also profitably examine whether the strength 

of White Canadians’ endorsement of such ideologies has effects similar to situationally salient 

ideology. Would individuals who strongly endorse either colour-blind or multicultural ideologies 

support the issue less after reading such persuasive arguments compared with those who only 

weakly endorse such ideologies?  

Lastly, research could also return to answering the question of whether support differs 

depending on the source of the persuasive appeal when the issue is of unique importance and 

impact on the outgroup. The results of Study 1 provide some preliminary evidence suggesting 

that in such cases the ethnicity of the source does not matter. However, future research should 

provide a more stringent test of the effects of source ethnicity in such circumstances by 

presenting the persuasive appeals in a mock newspaper article that includes a picture of the 

author, making the author’s ethnicity abundantly clear. Such a manipulation would also provide 

increased ecological validity to the findings.  

Conclusion 

Across the two studies, results suggest that independent of each other, the persuasive 

arguments and intergroup ideologies had a positive effect on White Canadians’ support for 

additional government funding to provide clean running water to First Nations communities. 

However, in combination, the persuasive appeals appeared to pose a threat to those exposed to 

multicultural or colour-blind ideology, subsequently resulting in decreased support. These 

studies make a valuable contribution in that they have identified a possible limitation of salient 
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multicultural ideology in promoting social change when persuasive appeals in advocacy 

messages are threatening. If advocacy efforts imply that Canada is a country that embraces 

multiculturalism, and yet is not living up to such ideals, these efforts may backfire, leading 

White Canadians to find such advocacy campaigns threatening and thus support them less.  

If advocates are to promote social equality, they need to find ways to bring people 

together in coalitions to stand up against social injustices. From this perspective, these findings 

are important because they help to determine factors that may hinder such efforts. Perhaps with a 

better understanding of how such appeals were threatening, advocates could profitably utilize 

salient multicultural ideals in their advocacy efforts along with other persuasive arguments to 

draw upon the strengths of each and maximize the effectiveness of their efforts to raise support 

for important issues relevant to intergroup equality and social justice.      
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Table 1 

Means and Standard Deviations for Each Dependent Measure in Study 1 by Condition 

 Control Multicultural Colour-blind 

Measure M (SD) M (SD) M (SD) 

Funding allocated 19.072 (9.604)a 15.901 (10.359)b 17.386 (8.978)ab 

Opinions 4.702 (1.382)a 4.452 (1.365)a 4.387 (1.37)a 

Time reading argument 8.935 (3.598)a 7.414 (2.553)b 7.775 (2.305)b 

Sense of power 5.847 (1.283)a 5.750 (1.108)a 5.919 (1.123)a 

Affect 4.575 (0.864)a 4.293 (0.935)b 4.563 (0.754)a 

Thought confidence -0.102 (0.511)a -0.124 (0.484)a 0.108 (0.644)b 

Learning orientation 0.115 (0.385)a 0.358 (0.677)b 0.121 (0.395)a 

Justifications against 0.133 (0.375)a 0.099 (0.450)a 0.139 (0.514)a 

 

Note. Means in each row that do not share subscripts differ by p < .05.   



OPENNESS TO OUTGROUP MEMBERS’ PERSUASIVE APPEALS 62 

Table 2 

Means and Standard Deviations for Each Dependent Measure in Study 2 by Condition 

 Control Multicultural Colour-blind 

Measure M (SD) M (SD) M (SD) 

Funding allocated 14.308 (7.964)a 18.731 (9.106)ab 19.955 (10.205)b 

Opinions 3.934 (1.578)a 4.725 (1.076)b 4.740 (1.127)b 

Sense of power 5.962 (1.168)a 6.149 (0.979)a 5.974 (1.180)a 

Affect 4.187 (0.828)a 4.676 (0.817)b 4.468 (0.894)ab 

Thought confidence -0.154 (0.442)a 0.058 (0.605)a 0.114 (0.461)a 

Learning orientation 0.077 (0.272)a 0.539 (0.859)b 0.159 (0.358)a 

Justifications against 0.019 (0.098)a 0.000 (0.000)a 0.046 (0.213)a 

 

Note. Means in each row that do not share subscripts differ by p < .05.   
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Figure 1. Mediation model for salient multiculturalism’s hypothesized effects on persuasion. 
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Figure 2. Percentage of funding allocated to the issue for each condition within each study. Error 

Bars represent standard error. 
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Figure 3. Self-rated support for each condition within each study. Higher ratings represent more 

support. Error Bars represent standard error. 
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Figure 4. Affect ratings for each condition within each study. Higher ratings represent more 

positive affect. Error Bars represent standard error. 
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Appendix A 

 
 

Study Information and Consent Form 
 
Study Title: Opinions on Social Issues 
 
Principal Investigator:  Matthew Quesnel, University of Manitoba 
    umquesne@myumanitoba.ca, 474-6936 (lab) 
    Dr. J. Vorauer, Professor, Department of Psychology 
    474-8250, vorauer@cc.umanitoba.ca; 474-6936 (lab) 
 
 This study is being conducted for Matthew Quesnel’s masters thesis under the 

supervision of Dr. J. Vorauer, a faculty member in the Department of Psychology. It examines 

opinions on social issues. The information that follows describes the study and what’s involved 

in your possible participation. 

 

 It is strongly recommended that you print this consent form and keep it for your records 

and reference. At the very least, please keep a record of the study name and the contact emails of 

the researchers. This consent form is only part of the process of informed consent. It should give 

you the basic idea of what the research is about and what your participation will involve. If you 

would like more detail about something mentioned here, or information not included here, you 

should feel free to ask via the contact information provided toward the end of this form. Please 

take time to read this carefully and to understand any accompanying information. 

 

 In the Opinions on Social Issues Study, you are asked to read about and indicate your 

opinion on various social issues. You will also be asked to fill out some questions about your 

thoughts and feelings. At the end of the survey, you will be given an explanation of our 

hypotheses and the methods that we used. The survey should take approximately 45 minutes and 

you will receive 2 credits for your participation. 

 

 We would like to emphasize that all of your responses will be kept completely 

confidential. Your answers to the consent form and survey are collected by Qualtrics
TM

. 

Responses to all survey questions are completely anonymous and recorded by an (arbitrary) 

participant number only and will not be linked to identifying information (name, student 

number), unless you provide an email address for the purposes of receiving a summary of results, 

in which case your data will be temporarily linked to your email address. Email addresses will be 

kept confidential and removed from the data file as soon as the study is complete so that we 

cannot link the data and addresses, at which point responses will become completely anonymous. 

Only aggregate results (i.e., averages across large numbers of participants) will be reported in 

any publication of the findings. Once the study is complete, the data, which will be anonymous, 
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will be stored confidentially on password-protected computers in locked laboratory rooms in the 

Duff Roblin trailer and the Duff Roblin building. Only the principal investigator and associated 

researchers will have access to the data. There are no plans to destroy the data, which will be 

completely anonymous.  

  

This study concerns possibly sensitive topics and as such may cause participants minor 

distress. Participation in this study is voluntary and you may decline consent or withdraw at any 

time without reprisal or loss of credit by simply closing down your internet browser. You may 

also refuse to answer any questions that you do not wish to answer. You can voluntarily 

withdraw at any point in the study by indicating so to the experimenter. If you decide to opt out 

of the study after completing all or part of the survey, you will have the option to submit your 

responses to us (by pressing the submit button at the bottom of the webpage) or to have your 

responses deleted (by closing down your internet browser). 

  

           At the end of the survey you will be automatically directed to a webpage explaining the 

purpose of this study in further detail. An aggregated summary of the results of this study will be 

available by August 2015. You will not receive individualized feedback about your responses. 

Instead the aggregated summary will describe the average responses of participants. You may 

provide an email address below if you wish to receive a summary by email. 

  

Please provide an email address below if you wish to receive a summary of the results. This is 

optional. Email addresses will be removed from the data file as soon as the study is complete so 

that we cannot link the data and addresses. Furthermore, all records of email addresses will be 

destroyed by August 2015. 

 

_________________________________________________________________ 

 

 If you have any questions about this research, feel free to phone or email the Principal 

Investigator (see above). This research has been approved by the Psychology/Sociology 

Research Ethics Board at the University of Manitoba. If you have any concerns or complaints 

about this project you may contact the Human Ethics Secretariat at 474-7122, or by e-mail at 

Margaret_Bowman@umanitoba.ca.   

 

  By clicking “Agree” below you will indicate that you have understood to your 

satisfaction the information regarding participation in the research project and agree to 

participate. In no way does this waive your legal rights nor release the researchers, sponsors, or 

involved institutions from their legal and professional responsibilities. You are free to withdraw 

from the study at any time, and/or refrain from answering any questions you prefer to omit, 

without prejudice or consequence. Your continued participation should be as informed as your 

initial consent, so you should feel free to ask for clarification or new information throughout 

your participation (by sending an email to umquesne@myumanitoba.ca). 

 

__ Agree  

__ Decline  
  

mailto:Margaret_Bowman@umanitoba.ca
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Demographics 

Age:   _____        
 

Sex: (circle one):   Male   Female 
 

Were you born in Canada? (circle one) Yes No 

 

Please indicate how you would best describe your ethnic or cultural background by checking one 

of the general categories presented below. 
 

____  Aboriginal/First Nations 

____  Arab/West Asian (e.g., Armenian, Egyptian, Iranian, Lebanese, Moroccan) 

____  Black 

____  Chinese    

____  Filipino 

____  Japanese 

____  Korean   

____  Latin American 

____  Métis 

____  South Asian (e.g., East Indian, Pakistani, Punjabi, Sri Lankan)   

____  South East Asian (e.g., Cambodian, Indonesian, Laotian, Vietnamese) 

____  White/European (e.g., English, French, Scottish, Irish)    

____  Other (please specify: ______________________________________________________)  
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Appendix B 

We would like to get your opinions on the following passage. 

 

 

Please read the following passage and then answer the questions that follow. 

 

BE “COLOUR BLIND”! 

 

 Sociologists, psychologists, economists, and political scientists all agree that interethnic issues 

are a #1 concern for Canada. With Canada’s increasing flow of incoming immigrants, there is an 

increase in the number of different ethnic groups represented within our borders. However, we must 

remember that we are all first and foremost human beings, and second, we are all citizens of Canada. In 

order to make Canada as strong and successful as possible, we must think of ourselves not as a 

collection of independent factions, but instead as parts of a larger whole. We must look beyond skin 

color and understand the person within, to see each person as an individual who is part of the larger 

group, “Canadians.” If we can recognize our “sameness” we will be able to work together on difficult 

and important problems within our society such as poverty, caring for the elderly, and medical reform. 

Thus, social scientists encourage us to see the larger picture, to appreciate that at our core, we really are 

all the same.  
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 In the space below, please list five reasons that a unification among all ethnic groups could 

potentially strengthen Canada. By treating the members of all ethnic groups similarly, how might this 

benefit Canada? When you finish with this task, continue to the following page. 

 

 Obviously, there are no right or wrong answers to these questions. All that matters is your own 

opinion on these issues.  

 

1.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________ 

 

2.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________ 

 

3.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________  

 

4.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________ 

 

5.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________ 
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 The following are responses to the previous question written by other students. This is simply a 

collection of the reasons other students listed that a unification among all ethnic groups could potentially 

strengthen Canada. 

 

Please select the item numbers that you see as similar to your own responses. 

 

1. A sense of patriotism when people are in one group. 

2. Would solve many of the social problems and injustices that hurt us today. 

3. We might become a more prosperous country with everyone working together. 

4. Free flow of ideas between ethnic groups resulting in faster technological advances. 

5. Not having to focus on ethnic issues frees up resources to focus on other issues. 

6. People would be nicer to one another. 

7. Simplify politics. 

8. More cooperation with other countries if they see that we are one, not different races. 

9. More productive in business when people work well together. 

10. No more racial tension would result in a happier and more productive society. 

11. There would be fewer hate crimes. 

12. Diminishes a barrier between ethnic groups that blocks good communication. 

13. Equal access to work/other positions or facilities – wouldn’t have to produce extra facilities for 

separate but equal type policies. 

14. There would be less fighting between ethnic groups. 

15. Better sense of National Pride. 
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 We would like to get your opinions on the following passage. 

 

 

Please read the following passage and then answer the questions that follow. 

 

VALUE DIVERSITY! 

 

 Sociologists, psychologists, economists, and political scientists all agree that interethnic issues 

are a #1 concern for Canada. We are in the unique position of having many different cultural groups 

living within our borders. This could potentially be a great asset. Different cultural groups bring 

different perspectives to life, providing a richness in food, dress, music, art, styles of interaction, and 

problem solving strategies. Each ethnic group within Canada can contribute in its own unique way. 

Recognizing this diversity would help build a sense of harmony and complementarity among the various 

ethnic groups. Each group has its own talents, as well as its own problems, and by acknowledging both 

these strengths and weaknesses, we validate the identity of each group and we recognize its existence 

and its importance to the social fabric. We can allow each group to utilize its assets, to be aware of its 

own particular problems or difficulties, and overall to live up to its potential. Thus, social scientists 

argue that understanding both the similarities and differences among ethnic groups is an essential 

component of long-term social harmony in Canada.  
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 In the space below, please list five reasons that multiculturalism is a positive asset that could 

potentially strengthen Canada. When you finish with this task, continue to the following page. 

 

 Obviously, there are no right or wrong answers to these questions. All that matters is your own 

opinion on these issues.  

 

1.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________ 

 

2.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________ 

 

3.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________  

 

4.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________ 

 

5.__________________________________________________________________________________

___________________________________________________________________________________

_________________________________________________________________ 
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 The following are responses to the previous question written by other students. This is simply a 

collection of the reasons other students listed that multiculturalism is a positive asset that could 

potentially strengthen Canada. 

 

Please select the item numbers that you see as similar to your own responses. 

 

1. Work together better. 

2. Multiculturalism brings to light different viewpoints and methods of dealing with issues. One 

situation might be explained or dealt with in two separate ways by two different groups. This 

enhances our pool of ideas.  

3. Enables the settling of future immigrants. 

4. Minorities don’t feel that they are unimportant. 

5. Provides diversity in social climate for future generations. 

6. Make society less boring. 

7. Helps with international negotiations 

8. Encourages bilingual communities. 

9. By interacting with people from different ethnic backgrounds we are more able to understand 

stereotypes associated with other countries. 

10. Might help cut down on crime. 

11. Gives people and open mind, that their culture isn’t always the best or only culture. 

12. Less fighting. 

13. Exposed to new goods, clothing, music, traditions, etc. 

14. Learn new cultures. 

15. Understand each other. 

  



OPENNESS TO OUTGROUP MEMBERS’ PERSUASIVE APPEALS 76 

Appendix C 

Thought-Listing 

 

 Please take two minutes to write down whatever thoughts are on your mind right now. Please 

write down anything that comes to mind without worrying about logic or grammar. You will have two 

minutes for this task, at which time the survey will automatically move to the next question. 

 
 
_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 

 

_____________________________________________________________________________ 
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Appendix D 

We now ask you some questions about yourself. For each of the items below please select the 

bubble that best describes you: 

 

    1 2 3 4 5 6 7 8 9 

    submissive                 dominant 

    unpleasant                  pleasant 

       young                 old 

        timid                firm 

     uncertain                    certain 

         cold                warm 

       passive               active 

     unassertive                    assertive 

     unattractive             attractive 

     unlikeable                           likeable 

       insecure             confident 

         short                 tall 

      dependent           independent 

      unfriendly                          friendly 

          nice                mean 

 

  



OPENNESS TO OUTGROUP MEMBERS’ PERSUASIVE APPEALS 78 

Appendix E 

Social Issues 

 

There are many different and worthwhile social issues that the Government of Canada spends 

money from the federal budget on (i.e., mental health, foreign aid, human rights, homelessness). 

However, the federal budget of Canada is a fixed amount and there are many important services 

that require large amounts of funding to maintain (i.e., education, health, national defense, 

corrections and law enforcement). For this reason, increased spending in one area or on one issue 

must come from others, meaning the more funding one issue gets, the less there is available for 

others.  

 

Next we will ask for your opinion on how the Government of Canada should support some social issues 

of current importance in Canada. 
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Appendix F 

Social Issue 

 
We now ask you to evaluate some information provided by a First Nations/White Eureopean 

Canadian university student regarding the government of Canada’s role in providing residents of First 

Nations communities across Canada access to clean running water and wastewater systems. The First 

Nations/White European Canadian student has provided the following arguments in favor of increased 

governmental funding to ensuring all residents of First Nations communities have adequate access to 

clean running water and proper wastewater systems.  

 

Click Next when you are done reading each argument to move to the next one. 

 

Arguments 

1. A large percentage of water and wastewater systems in First Nations communities are 

rated as high risk. Money and trained personnel are needed to upgrade and maintain these 

existing water systems. 

2. The United Nations recognizes the right to safe water and sanitation as a basic human 

right. Yet over 100 First Nation communities are currently under Health Canada 

Drinking-Water Advisories. 

3. Provincial governments implement and maintain public works for non-First Nations 

communities. The federal government, who is responsible for First Nations communities, 

should be expected to provide the same quality. 

4. A lack of funding has resulted in improper monitoring and maintenance of water systems, 

which has sometimes resulted in contaminated water (e.g., the 2005 E. coli outbreak in 

Kashechewan). 

5. First Nations families without clean running water in their homes are not able to keep 

themselves or their homes clean, which leads to increased risk of health related problems. 

6. First Nations communities need running water in every home so that residents can keep 

their homes clean; those without it often use lake water, which is not as sanitary. 
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Appendix G 

Opinions on the Issue 

 

We want to understand your opinions towards the running water issues in First Nations 

communities.  Using the scale below, please rate the extent to which you agree or disagree 

with each of the following statements. 
 

1. The Government should ensure First Nations’ communities have access to clean running water. 

 

                                 1          2          3          4          5          6          7  

               Strongly                                                           Strongly 

   Disagree            Agree 

 

2. The Government should cover the cost of providing clean running water to First Nations’ 

communities. 

 

                                  1          2          3          4          5          6          7  

               Strongly                                                           Strongly 

        Disagree            Agree 

 

3. First Nations’ communities should do more to take care of themselves.  

                                 1          2          3          4          5          6          7  

               Strongly                                                           Strongly 

        Disagree            Agree  

 

4. The Government has a moral responsibility to provide clean running water to First Nations’ 

communities. 

 

                                 1          2          3          4          5          6          7  

               Strongly                                                           Strongly 

        Disagree            Agree 

 

5. I support my tax dollars going to help First Nations’ communities get clean running water. 

 

                                 1          2          3          4          5          6          7  

               Strongly                                                           Strongly 

        Disagree            Agree 

 

6. Providing clean running water to First Nations’ communities should be one of Canada’s top 

priorities. 

 

                                 1          2          3          4          5          6          7  

               Strongly                                                           Strongly 

        Disagree            Agree 
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7. The Government should be doing more to help First Nations’ communities. 

 

                                 1          2          3          4          5          6          7  

               Strongly                                                           Strongly 

        Disagree            Agree 
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Appendix H 
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Appendix I 

We now ask about your feelings about yourself. In each case please circle the appropriate number. 
 

 

Please rate the extent to which you feel the following emotions at the current moment: 

 

1. Happy: 

1 2 3 4 5 6 

                        not at all                                              Very Much 

 

2. Good 

1 2 3 4 5 6 

                       not at all                                              Very Much 

 

3. content 

1 2 3 4 5 6 

                       not at all                                              Very Much 

 

4. Pleasant 

1 2 3 4 5 6 

                       not at all                                              Very Much 

 

5. Sad 

1 2 3 4 5 6 

                       not at all                                              Very Much 

 

6. Down 

1 2 3 4 5 6 

                       not at all                                              Very Much 

 

7. Negative 

1 2 3 4 5 6 

                       not at all                                              Very Much 
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Appendix J 

Would you like to write a letter to a member of the federal government, the Honourable Bernard 

Valcourt, Minister of Aboriginal Affairs and Northern Development, showing your support for 

increased government funding to provide clean running water and wastewater services to all First 

Nations community residents? If you choose yes, you will be taken to a page where you will be 

provided with a space to write your letter and send it to the federal government. 

 

___ Yes  

___ No  
 


